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It's a more intuitive intranet, providing quicker and more 
complete access to global and local content. New design 
elements make navigation quick and easy. Direct links and an 
improved search engine put everything you need at your 
fingertips. Sure, it may take time to get used to the change. 
But once you do, you won't look back.

What is 
   The Mark?



Q&A with Luc Messier 
This issue of  spirit Magazine features the Projects, Supply Chain & Aviation organization and 
highlights the critical role relationships play in achieving success. Projects, Aviation Senior Vice 
President and Chief  Procurement Officer Luc Messier shares his thoughts on the importance of  
establishing long-term, mutually beneficial relationships with strategic suppliers.

Q. What role do relationships play in 
determining the success of  Conoco Phillips’ projects? 

A. About 80 percent of  our global spend 
is through suppliers and contractors, so we’re 
heavily dependent on their performance to 
reach our goals. By working better with them, 
we can improve our efficiency and eliminate 
waste. These strategic relationships can also 
help us access their brainpower to develop new 
technologies and solve our greatest challenges.

During my career, I’ve seen the difference 
respectful, constructive and collaborative 
relationships between suppliers and their 
clients make in terms of  project success. 
When a company is known for treating its 
suppliers fairly and reasonably, their projects attract the best talent. Having passionate and 
dedicated contractors assigned to your project often leads to best-in-class performance, 
and significantly better performance compared with projects where the relationship 
between the contractor and client aren’t as strong. This principle can apply to just about 
any relationship with our suppliers.

Q. How does Conoco Phillips establish mutually beneficial relationships with its suppliers?
A. We build strong relationships with our suppliers by always keeping the principle of  

fairness and reasonableness in mind when we do business. The Supply Chain organization 
has developed a new category management approach to better track the performance 
of  our relationships with key suppliers, which will help us drive innovation and improve 
performance across our projects. Being dedicated to collaborating with our suppliers plays 
a significant role in the establishment of  trusting, mutually beneficial relationships.

Transparency is also a big part of  establishing these relationships. The willingness and 
ability to put issues on the table early and being dedicated to solving problems together 
make a huge difference.

From the editor: Last summer I sat down with Bruce Wilcoxon, director, Public Policy and Deborah 
January‑Bevers, president and CEO of Houston Wilderness to discuss highlighting the organization’s commitment 
to biodiversity and ConocoPhillips’ support of their mission. This issue’s cover story by Jan Hester features 
delightful photographs and useful information that will surprise and enlighten residents and visitors about the 
Houston area’s diverse ecosystems, natural beauty and wildlife.
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Xianhuai Zhu: Smart, for sure; lucky … maybe. 
Carl Simpson: Happily wedded to his job. 
Kristine Gunnarshaug: Teamwork, action and 
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In the News 48
A compilation of news from around  
the Conoco Phillips world

Floating LNG design unlocks doors to the future
Over a three-year period ending in 2013, ConocoPhillips 
conducted a program to develop and test new technology to 
“marinize” the Optimized Cascade Process for gas liquefaction, 
and to design a 3.9 million ton per annum (MTPA) floating LNG 
(FLNG) vessel. 

Julio Zapata turns on his heart light
Julio Zapata, service contractor, Zachry, maintains lights and 
employee spirits at the ConocoPhillips Houston complex.

A proud past and a bright future – Ekofisk 2/4L opened
The new accommodation and field center platform on the 
Ekofisk Complex officially opened on April 1. Labor and Social 
Affairs Minister Robert Eriksson and Norway President Steinar 
Våge traveled to Ekofisk for the occasion accompanied by 
representatives from the Ekofisk licensees, the ministry and the 
two major contractor companies.   

Replay of the ConocoPhillips 2014 Analyst Meeting
The 2014 Analyst Meeting featured presentations by 
ConocoPhillips executives, an overview of the company’s 
business strategy, updates on key programs and projects, and 
plans to continue delivering production and margin growth. 
A replay of the webcast, the presentation and a transcript 
are available on the ConocoPhillips Investors site: www.
conocophillips.com/investor. 

Ryan Lance appears on CNBC’s Closing Bell
Following the 2014 Analyst Meeting on April 10, Chairman & 
CEO Ryan Lance appeared on CNBC’s Closing Bell with host 
Kelly Evans. 

Al Hirshberg shares why Supply Chain sustainability 
is smart business
Technology & Projects Executive Vice President Al Hirshberg 
invites you to learn how sustainable development extends into 
our supply chain and connects to the company’s long-term 
performance.

ConocoPhillips launches Stress Management Month
Juggling the personal and professional demands of everyday 
life can be a challenge. In May, ConocoPhillips held Stress 
Management Awareness Month to help educate employees 
about ways to manage stress and lead healthier, happier and 
more productive lives.

Leading Edge Earnings Edition with Jeff Sheets
Finance Executive Vice President and Chief Financial Officer Jeff 
Sheets discusses the company’s first-quarter results with host 
Ray Scippa. Jeff describes a “really strong quarter” during which 
the company earned $2.3 billion in income and had $4.4 billion 
in cash flow.

Replay of the 2014 Annual Meeting of Stockholders
The 2014 Annual Meeting of Stockholders took place on 
Tuesday, May 13. Chairman and CEO Ryan Lance delivered a 
review of the company’s 2013 performance. Legal Senior Vice 
President, General Counsel and Corporate Secretary Janet 
Langford Kelly provided the results of voting on stockholder 
proposals and the election of board members.

Leading Edge on APME with Joe Marushack
Asia Pacific & Middle East President Joe Marushack sits down 
with Internal Communications Director Ray Scippa to discuss 
his region’s key role in the company’s strategic plan. Joe covers 
safety, culture, new projects and APME employees’ strong 
sense of company pride.

The Mark featured videos
ConocoPhillips featured the following global videos 
on The Mark intranet site since the last issue of 
spirit Magazine.

Early career professionals 
grow in Poland 

A strong team dynamic and opportunities for 
early professionals – including Polish nationals – 
have contributed to tremendous growth in this 
unconventional play.
Kris Sava

34

Garth Hannum retires
Senior Videographer Garth Hannum, whose 
photographs have graced the covers and pages 
of  spirit Magazine since its first issue in 2007, is 
retiring after nearly 30 years of  service. Read 
about Garth’s global adventures, his fondest 
memories and the essential truth he’s learned 
about teamwork on Page 60.



The Big Picture
Starry night | On a pristine, moonless night, 
millions of stars perform their celestial odyssey above 
Conoco Phillips Well Hall 33-2A just south of Durango, 
Colorado. Polaris remains a constant fixture of the 
north sky in this two-hour exposure – as steady and 
reliable as the San Juan Basin itself. 

Photograph by Patrick Currey
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The Big Picture
Prepared to sail | At the fabrication yard in 
Stord, Norway, two topside modules for the new 
integrated Eldfisk 2/7 S platform are prepared 
for sail-away. In construction since 2012, the 
accommodation and utility systems module (left) 
and the process and well bay module (right) 
were transported offshore on the barge and 
lifted in place at the Eldfisk field in May 2014. 
Eldfisk 2/7 S will start operation in 2015.

Photography by Øyvind Saetre



The Big Picture
Bringing light to 
architecture | Decorated with gilding 
and vivid enamels, this glass mosque lamp 
from Doha’s Museum of Islamic Art was 
created during the Mamluk reign in Egypt or 
Syria between 1294 and 1340. Such pieces 
would have lit great buildings – mosques, 
madrasas and mausoleums. Around the body 
of the lamp is inscribed the name of Al-Nasir 
Muhammad, considered the most important 
of the Mamluk sultans. The Mamluks, who 
ruled between 1250 and 1517, were generous 
patrons of art and architecture.

Photograph by Garth Hannum
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A juvenile little blue heron 
looks for food at Armand 

Bayou Nature Center. This 
environmentally significant 

area features an array of 
ecosystems, including 

wetlands, bottomland forest 
and tall grass prairies and is 
one of the last bayous in the 

Houston area that has not 
been channeled.



HOUSTON WILDERNESS

by Jan Hester, photography by Garth Hannum and Bruce Senior

Houston is the fourth most pop‑

ulous city in the U.S. with a 

metropolitan area of more than 

six million people. It’s ethni‑

cally and culturally diverse, 

with something for everyone 

– award‑winning restaurants, 

a vibrant cultural scene, one 

of the world’s leading medical 

centers, colleges and universi‑

ties, renowned museums and 

professional sports teams to 

satisfy every taste. 

Discover Houston Wilderness
Partnering to preserve biodiversity
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Houston Wilderness

The city is also an international business hub 
with a young, fast-growing population. Home to 
more than 5,000 energy-related firms, including 
Conoco Phillips, Houston is considered by many 
to be the world’s energy capital.

People come here for many reasons, but natural 
beauty isn’t typically one of  them. 

It’s an impressive but little-known fact that 
my adopted city is situated in one of  the most 
ecologically diverse major urban areas in the 
country. From forests to bayous, prairies to coastal 
marshes, Houston’s 10 land- and water-based 
ecoregions contain distinct species, natural com-
munities and environmental conditions. 

Convening, problem-solving 
and eduCating

Preserving Houston’s diverse ecosystems is 
important for many reasons. These landscapes 
help mitigate flooding, improve water and air 
quality and boost outdoor recreation, ecotourism 
and economic growth. They improve the quality 
of  life for Houston residents and make the city 
more appealing as a place to live and work. 

Deborah January-Bevers is president and chief  
executive officer of  Houston Wilderness (HW), a 
broad-based alliance of  business, environmental 
and government interests committed to protect-
ing, preserving and promoting the region’s unique 
biodiversity. Conoco Phillips has been a long-time 
partner, providing program and project support to 
the group since 2005.

January-Bevers and her team are a tiny group 
with a huge job, but they don’t buy land or give 
grant money. They accomplish their mission by 
“Convening” involved groups, providing collabor-
ative “Problem-Solving” opportunities on critical 
environmental issues and “Educating” the public 
on outdoor opportunities in the Houston area. 

“Houston Wilderness was founded 11 years ago 
by leaders from the business, environmental and 

A great egret soars over 
Texas coastal wetlands.

Top right: An armadillo 
scurries along a creek in 

the Warren Ranch area of 
Katy prairie.

12 Conoco Phillips



Houston Wilderness

recreational communities,” said January-Bevers. 
“More than 100 recreational organizations were 
doing phenomenal work, but there wasn’t an 
organization to pull them all together. We stepped 
in to fill that role,” she added.

“We’re grateful for Conoco Phillips’ support and 
the opportunities to work together on environ-
mental issues,” said January-Bevers. “For example, 
in 2007 the company helped publish our Houston 
Atlas of  Biodiversity, a beautiful introduction to 
the area’s ecosystems. The company has supported 
our education initiatives through the popular Wil-
derness Passport, a guide to outdoor opportunities 
in every region. They’ve also helped us enhance 
our online presence, including our main site and, 
more recently, with Get Out There Houston.” (See 
sidebar, Page 18.)

Marc Reid, HW director of  conservation, 
projects and partner services, points out the 
importance of  corporate partners. “In addition to 
sponsorships, Conoco Phillips and other companies 
support environmental groups through programs 
such as volunteer work days. Volunteerism helps 
our organizations stay open, accessible and safe to 
the public. Philanthropic efforts enable us to make 
things happen that we couldn’t do on our own.” 

An urbAn wilderness Adventure

Accompanied by photographers and videogra-
phers, I had the good fortune to spend several 
hours over two weeks with January-Bevers and 
her team, exploring urban wilderness spaces. We 
visited varied ecosystems close to the center of  
Houston. Although diverse, these areas have things 
in common. In Houston, you’re never far from 

Above: Houston Wilder-
ness staff members 
(from left) Holly Thorson, 
development and program 
coordinator; Marc Reid, 
director of conserva-
tion, projects and partner 
services; and Deborah 
January-Bevers, president 
and CEO
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An alligator surfaces along 
Armand Bayou.



water and these locations combine water- and 
land-based ecosystems. They’re also all excellent 
for birding – a big attraction for people around the 
world. The area is a major north-south thorough-
fare for avian wildlife. 

“The Texas Gulf  Coast is an important habitat 
for migrating songbirds from South America,” 
Reid says. “After they fly over the Gulf  of  Mexico, 
they need ‘fallout’ areas to rest and re-energize 
before beginning their journey north to their 
summer homes. This refuge is important to the 
migration process.” 

where the piney woods meet 
the big thicket

The moment we exit Highway 59 north for New 
Caney, I know we’re in for a treat. Lake Hous-
ton Wilderness Park (LHWP) is 5,000 acres of  
wooded parkland, largely undeveloped. Once 
timberland, the former state park is now operated 
by the City of  Houston. 

Joe Turner, director of  the Houston Parks and 
Recreation Department, joins us for a tour of  
the area. Turner considers the park a little slice 
of  heaven and misses no opportunity to come 
for a visit.

“This is a beautiful piece of  nature,” Turner 
says. “We’re at the edge of  the piney woods 

ecosystem that runs up through East Texas. It’s 
important because the waterways here empty into 
Lake Houston, which supplies water to the city.”

The park features overnight camping sites and 
attractive new cabins. There are hiking trails and 
equestrian paths, all on a natural surface that 
doesn’t interfere with the sensation that you’re 
actually in the woods. 

At the end of  a very bouncy and appropriately 
named Five Mile Road lies Lake Isabel, a pris-
tine bald cypress wetland that I don’t expect just 
35 miles from downtown Houston. There are 
turtles sunning themselves and, although I can’t 
see them, snakes, including poisonous ones, are 
native to this area. 

And then there are the birds. I am fascinated 
by one group circling overhead that nobody can 

14  Conoco Phillips
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Right: Cypress wetlands at 
Lake Isabel, at the southern 

edge of Lake Houston 
Wilderness Park

Above: Natalie Riley, 
senior advisor, 

Community Relations

Top: Jennifer Barringer, 
manager, Environmental 

Assurance

Joe Turner, director, City of Houston Parks 
and Recreation Department 



identify. I’m told to 
ask Marc Reid during 
tomorrow’s outing. (I 
did. After asking me 
a few questions about 
feet, neck and head, 
he identified them as 
black-bellied whistling 
ducks and backed up his 
assessment with a photo 
from Sibley’s guide.) 

The city will con-
tinue to keep the area 
as natural as possible. 
“The good news is 

that, of  5,000 acres, only about 800 are useful for 
development,” said Turner. “To have real wilder-
ness this close to downtown Houston is amazing 
and exciting.”

on the prAirie

Upon our arrival at the Katy Prairie Conservancy 
headquarters, we split into two groups. The video 
team and I ride with Reid, a nature savant with an 
encyclopedic knowledge of  the great outdoors, 
including bird calls and mating habits. He regales 
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Left: Wesley Newman, 
conservation stewardship 
director, Katy Prairie 
Conservancy Conoco Phillips:  

Committed to biodiversity

Preserving and maintaining the health of diverse ecosystems is 
important to our future. In its operations, Conoco Phillips imple‑

ments planning processes to reduce or mitigate the effects of its activ‑
ities on the environment and conserve biodiversity. The company’s 
Biodiversity Position, actions and results are available in the Sustain‑
able Development Report, available online. In fulfilling its business 
strategy, the company is committed to serving as a positive example 
of how natural resource development can occur in harmony with con‑
serving biodiversity. 

Conoco Phillips supports water and biodiversity stewardship world‑
wide by funding strategic and innovative projects that effectively and 
efficiently advance conservation efforts. 

“Our commitment is to be a leader in water and biodiversity stew‑
ardship,” said Natalie Riley, senior advisor, Community Relations. “We 
will accomplish this goal by working with organizations that protect 
and restore critical ecosystems, as well as municipalities and other 
public sector groups involved in conservation and water sector 
capacity development.”

Jennifer Barringer, manager, Environmental Assurance points out 
that enhancing the company’s commitment to environmental protec‑
tion and environmental performance is a key component of Conoco‑
Phillips’ health, safety and environment (HSE) strategic goals. “This is 
our neighborhood. We need to focus on preserving biodiversity and 
protecting our environment. In light of Houston’s frenetic develop‑
ment, it’s also critical that we protect our water supply by taking care 
of our waterways.”

Scissor-tailed flycatcher, 
the Oklahoma state bird 



us with information and tells us that the logger-
head shrike impales insects and lizards on a spike 
to save them for later consumption. I take note 
of  this creepy fact and switch my attention to the 
vast fields of  wildflowers. They look like a Monet 
painting, with flecks of  red, blue, yellow, pink 
and fuchsia on a soft green background. Along 
the way we stop to get a closer look at several 
bird species, including Oklahoma’s state bird, the 
scissor-tailed flycatcher. 

Today’s Katy Prairie is the lone, tiny remnant 
of  a vast ancient system of  tall grass that covered 
parts of  present-day Texas and Louisiana. Wesley 
Newman, conservation stewardship director for 
the Katy Prairie Conservancy, guides us through 
the area’s unique landscape. “The coastal prai-
rie of  Texas is the southern terminus of  the tall 
grass prairie system that extended from Canada 
to the Gulf  of  Mexico,” Newman says. “This is a 

Houston Wilderness
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On the Katy prairie, a 
Charolais calf relaxes with his 

companion, a cattle egret.

Above: A great blue heron 
keeps watch at the Armand 

Bayou Nature Center rookery.



transitional zone between forest to the east and 
the Great Plains to the west.” 

I’ve heard a lot about birds during my time 
with HW, and Newman explains why they are 
so important. “Birds can be an indicator species. 
A decline in numbers can signal an imbalance in 
the system.” 

One of  our stops is at the Matt Cook Wildlife 
Viewing Platform, located on Warren Lake. 
We struggle to stabilize our binoculars in the 
strong gusts, but we see a variety of  waterfowl 
and marsh birds. “This is our point of  relatively 
unrestricted public access,” Newman says. “It 
gives people an opportunity to get away from 
the hectic life of  the city.”

As we head back to headquarters, I notice 
that Marc is intently focused on the fence line. 
We see nothing. He stops the truck and steps 
out. “I know you all think I’m crazy, but I see 

something over there.” He walks to the fence and 
declares that he’s found a still squirming beetle 
skewered on the barbed wire, a calling card from 
the loggerhead shrike. 

From the road it may not look like much, but if  
you take the time to stop and observe, you’ll find 
the prairie is a diverse place to be.

migrAtory birds And  
mAting gAtors

Marc serves as guide for the spring migration at 
the Wallisville Rookery and Anahuac National 
Wildlife Refuge (ANWR), located in the Trinity 
River basin just east of  Houston. The area is a 
mecca for birders worldwide. Among the birds 
that pass through during the year are up to 27 spe-
cies of  ducks, huge flocks of  snow geese, roseate 
spoonbills, great and snowy egrets and white-
faced ibis. 

Southeast Texas is also one of  the best places in 

Houston Wilderness

Above: A beetle meets 
its end on barbed 
wire, the victim of a 
loggerhead shrike.

Left: The Katy Prairie 
Conservancy’s Matt 
Cook Wildlife Viewing 
Platform, located on 
Warren Lake, offers 
the public a welcome 
break from city life.

Blue-winged teal

Purple thistle
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Get Out Here! Conoco Phillips recently provided support for Get Out 
Here Houston (http://getoutherehouston.org), a one‑stop shopping site for recreational 
opportunities. Get Out Here showcases outdoor activities, upcoming events and 
organizations in a range of categories. For example, if you’re interested in cycling, you’ll 
find a list of organizations, places to go and groups to join.

the nation to see alligators. During the spring 
bird migration season, you can hear the bellow 
of  alligators searching for mates. 

At ANWR, bayous wind through ancient 
flood plains, creating vast expanses of  coastal 
marsh and prairie. Standing near the visitor 
center, Reid explains the varied terrain. “As you 
walk down the hill, you pass through mixed 
composition forest and enter a cypress swamp 
with lots of  bird life, amphibians and reptiles.” 
He points out a red-eared slider terrapin bask-
ing contentedly on a nearby log.

Reid then explains the critical environmental 
role this area plays for Southeast Texas. “As 
storms such as hurricanes hit the banks, these 
marshes and forested areas take some of  the 
brunt from the wind and slow down some of  
the water that would impact the nearby area, 
destroying homes and leaving devastation in 
its path.” 

Marc notes that, in addition to migrating 
birds, these are great places for humans to 
re-energize, hear songbirds you’d never hear 
over the noise of  the city and learn a few things 
about wildlife. “It’s important for health and 
sanity, and these are great places to spend time 
with friends.” 

Birdwatchers enjoy an 
afternoon at Katy Prairie 

Conservancy.

Top left: Osprey

Top right: Red-winged 
blackbird



Houston Wilderness
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Tri-colored herons at 
Armand Bayou Nature 
Center’s rookery, 
home to hundreds of 
nesting birds
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the bAyou

Houston is known as the Bayou City, so it 
seems fitting to end our adventures in a bayou 
ecosystem. Located in the Clear Lake area, 
Armand Bayou Nature Center (ABNC) is one 
of  the largest urban wildlife refuges in the 
United States. 

We arrive on a slightly overcast morning, 
meet up with the HW team and board the 
Bayou Ranger, an electric pontoon boat with 

Mark Kramer at the helm. Kramer is stewardship 
coordinator for ABNC, and he’s a match for the 
other Marc in knowledge of  flora and fauna. 

We head down the main waterway and take 
little detours in search of  birds, alligators and 
exotic plants. Gators are rampant, and we almost 
experience a “nature” moment when one gets pre-
cariously close to a wading great blue heron. As 
we meander along, Mark points out teal ducks in 
flight, egrets, several types of  heron and red wing 
blackbirds, as well as the calls of  marsh wrens, 
least bitterns and common moor hens. We also 
see a family of  bald eagles in a distant treetop. 

“Armand Bayou is the most significant historical 
representation of  an unaltered natural bayou in 
Harris County,” notes Kramer. “Additionally, the 
bayou is surrounded by the remnant upland eco-
systems that are our ecological heritage – coastal 
tall grass prairie and coastal flatwoods forest.” 

Kramer points out that more than 90 percent of  
Armand Bayou’s historic wetlands disappeared as 
Houston expanded outward. “ABNC staff  and vol-
unteers have since replanted 26 acres of  marsh in 
the bayou, using two species of  wetland plants.” 

The bayou makes a major contribution to the 
area’s economy. “Approximately 90 percent of  the 
fish and shellfish caught by commercial and sport 
fisherman in Galveston Bay began their life in 
Armand Bayou or other estuaries,” Kramer says. 

Above: Bruce Wilcoxon, 
Conoco Phillips director, 

Public Policy and a 
member of the Houston 

Wilderness board

Above right: Texas 
bluebonnets

Right: White-crowned 
sparrow



“Commercial and sport fishing together represent 
a multibillion dollar industry in Texas.” 

conoco phillips support

Bruce Wilcoxon, Conoco Phillips director of  
Public Policy, has been on the board of  Hous-
ton Wilderness for five years. “Nobody puts the 
words ‘Houston’ and ‘wilderness’ together, so I 
like the idea of  highlighting what at first sounds 
like an oxymoron,” said Wilcoxon. “I appreci-
ate the fact that HW addresses environmental 
challenges facing the Houston area in a realistic 
way by bringing together a broad spectrum of  
stakeholders – businesses, nonprofits, preserva-
tion associations and civic groups.” 

Wilcoxon chairs the board’s Sam Houston 
Green Belt Network committee. “It’s a network 
of  open spaces, green spaces and watersheds sur-
rounding the Houston area. In an area like ours 
with rapid population growth, it’s important to 
set aside land for environmental conservation and 
also to ensure that such spaces are factored into 
development plans.”

Supporting organizations such as HW is also 
good for business, notes Wilcoxon. “Recent 
graduates looking for a place to settle want to 
know that outdoor opportunities are available. 
It’s a quality of  life issue. 

“In Houston, you can also be outdoors 

12 months of  the year. You might have to get out 
early in the morning to beat the heat, but you’re 
not going to be snowbound.” 

get out there

From estuaries and bays to beaches to piney forest, 
no matter where you are in the metropolitan area, 
there is natural beauty. “Diversity contributes to a 
rich quality of  life for residents and visitors,” said 
January-Bevers. “Many people who live here all 
their lives don’t realize that within an hour or an 
hour and a half  there are real wilderness areas.” 

My recommendation? Don’t be one of  those 
people. ■
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Above: Two red-eared 
sliders rest on a log.

Top right: Mark Kramer, 
stewardship coordinator, 
Armand Bayou Nature 
Center

Top left: An elevated 
walkway winds through 
the Anahuac National 
Wildlife Refuge, a mecca 
for birding enthusiasts 
around the globe.



by Christina Kuhl

Projects,
Supply Chain
& Aviation:
The business of 
 relationships



PSCA

An aerial view of the 
Australia Pacific LNG facility
photo courtesy of Bechtel
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collAborAting with suppliers

Many people approach negotiations with one goal 
in mind: getting the lowest price. But Conoco-
Phillips’ approach to procurement and project 
management has evolved to take a more holistic 
view, focused on life cycle costs, performance and 
value-generating supplier relationships.

Win-win relationships with suppliers require 
trust. And in many cases, the first real opportunity 
to establish trust is when you’re creating a contract.

“Trust is all about doing what you say you’re 
going to do and sticking to your word,” said Nils 
Svanberg, global contracts and services manager, 
Supply Chain. “A good contract clearly articulates 
the expectations for the parties involved, and 
therefore helps build trust because the roles and 
responsibilities are 
clear.”

This idea of  
building trust with 
suppliers led to the 
development of  the 
Supplier Collabora-
tion Program, which 
addresses three key 
supplier challenges: 
sustained perfor-
mance, market 
transparency and 
technology advancements. 

“Many companies overlook the critical role that 
suppliers play in assuring delivery of  their busi-
ness plans. We believe that developing and main-
taining strong, transparent relationships with our 
suppliers will help improve our performance and 
be a competitive differentiator for the company,” 
said Peter Nassab, global strategic sourcing and 
category management manager, Supply Chain.

“Our Supplier Collaboration Program is 
structured to ensure we are having the right 
conversations with the right suppliers, tracking 

performance, and being transparent about strat-
egy and technical challenges.” 

Working with the Global Wells group, the 
team piloted the program last year with three of  
Conoco Phillips’ well service providers. Together, 
the companies developed a list of  global per-
formance indicators, both forward-looking and 
retrospective, that would be measured to monitor 
the health of  their relationships across the globe.

“This program allows us to objectively assess 
supplier performance across multiple business 
units. The metrics will help us quickly identify 
and correct performance problems and routinely 
determine which supplier provides the best value 
for the company,” said Glenn Schaaf, vice presi-
dent, Wells & Marine.

“If  suppliers can demonstrate that Conoco-
Phillips is getting fair, market-based pricing, 
maintain a strong performance record and engage 
with us on technical solutions, they create a lot 
of  value for the company,” said Nassab. “In these 
situations, it is important we behave differently. 
Transparency and collaboration go both ways. It is 
very important that we treat the companies who 
have earned our trust as long-term partners. If  we 
do so, we become a much more relevant customer 
to them.” 

As Conoco Phillips continues to invest in areas 
that are fairly new to the company – unconven-
tional shale plays and deepwater – its supplier rela-
tionships will be an even more critical component 
of  success.

“There’s never been more energy for supplier 
collaboration within Conoco Phillips than there is 
today,” said Nassab.

This new, collaborative approach is already hav-
ing a big impact on current projects, particularly 
when it comes to technology development.

“Collectively, our suppliers spend billions of  
dollars a year on new technology,” said Nassab. 
“Now, instead of  having to rely largely on internal 

lthough the Projects, Supply Chain and Aviation functions pro-

vide vastly different services to the broader Conoco Phillips organi-

zation, they all have one thing in common: collaborative, trusting 

relationships with suppliers are absolutely critical to their success.

Above: Peter Nassab, 
global strategic 

sourcing and cat-
egory management 

manager, Supply 
Chain

Right: Nils Svanberg, 
global contracts and 

services manager, 
Supply Chain
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Faced with unique challenges, 
Aviation‑Alaska soars
by David Austin

On the North Slope, wintertime tem‑
peratures routinely fall to minus 30 to 

40 degrees Fahrenheit. Sea fog, rolling off 
of the Arctic Ocean, decreases visibility. 
Each winter, for an eight‑week period, 
the sun doesn’t make its way above the 
horizon, shrouding everything in darkness. 
The battle against snow and ice – on run‑
ways, walkways and seemingly everything 
else – is a constant.

“In the dead of winter, you can walk 
outside with a cup of coffee, slosh it in 
the air and it will freeze before it hits the 
ground,” said Kevin Robbins, manager, 
Aviation‑Alaska.

Despite the challenges, Aviation‑
Alaska soars. Last year, the team 
transported approximately 315,000 
passengers without incident. Conoco‑
Phillips operates Aviation‑Alaska through 
a shared services agreement with BP 
PLC, and most of the passengers are 
employees or contractors who work at 
the companies’ sites throughout the state.

From its home base in Anchorage, 
Aviation‑Alaska provides regular flights, 
Sunday through Friday, to a pair of 
airports on the North Slope, Deadhorse 
and Ugnu‑Kuparuk. Three Boeing 737‑
700 aircraft, each with a capacity of 136, 
handle the 90‑minute flights. In addition, 

two turbo‑prop aircraft that can carry 
15 to 18 passengers offer flights on the 
North Slope, connecting Deadhorse, 
Kuparuk, Alpine and CD‑3, part of the 
Alpine complex.

Aircraft service is critical in these areas 
because Alpine is completely cut off from 
the rest of the world for much of the year. 
No roads are available in or out until tem‑
porary ice roads are constructed every 
winter. Most of the time, the only way in 
and out is via aircraft. 

“If you are sick or injured in Alpine, 
the only way to get you out is by plane,” 
said Doug Schwartz, manager, Global 
Aviation Services. “It’s the quickest way 
to access medical care from Deadhorse 
and Kuparuk as well. So, the service we 
provide is vital.”

Sometimes, that service is extended 
to others in need. In January, security 
and medical personnel in Alpine were 
advised of an infant who was in critical 
condition in a nearby village. A medevac 
flight was summoned but could not 
land due to harsh weather conditions. 
Aviation‑Alaska was able to transport 
mother and child to Anchorage, where 
the baby was immediately admitted into 
a pediatric intensive care unit.

In emergency situations, Aviation‑
Alaska’s three Boeings offer a special 

feature – the back three rows can be eas‑
ily reconfigured to allow for a patient on a 
stretcher and an accompanying physi‑
cian. The setup allows for seriously injured 
patients to be transported to a medical 
facility in the safest manner possible.

“We have an incredible safety record,” 
said Robbins. “We maintain our fine safety 
edge by never resting on our laurels.”

Aviation‑Alaska also offers conve‑
niences such as online check‑in and bag‑
gage service for its passengers. 

Though flights are on a regular 
schedule, they offer flexibility and are 
never canceled. So while Mother Nature 
may dictate some delays, the passengers 
ultimately get to their destination.

Aviation‑Alaska has around 95 
employees and approximately 80 contrac‑
tors. As an employer of choice in the 
area, it is able to hire talented people who 
seem to thrive in virtually every situation. 
That’s important, as some situations 

can comfortably be classified as highly 
uncommon.

“There have been times when we’ve 
had to delay a landing due to a herd of 
caribou on the runway,” said Robbins. 
“And, when we’re building temporary ice 
roads, we use forward‑looking infrared 
radar on our aircraft to make sure that we 
don’t disturb polar bear dens.

“These are situations that you don’t 
see every day, but we certainly encounter 
them up here.”

Above: Based in Anchorage, Aviation-Alaska 
utilizes three Boeing 737-700 aircraft (pic-
tured), as well as two turbo-prop aircraft.

Left: It’s not uncommon for wildlife 
to find its way onto runways used by 
Aviation-Alaska.
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APLNG and the Batam yard achieve 
success through stakeholder engagement
by Vinnika Johnson 

The Australia Pacific LNG (APLNG) 
project and the Batam yard dem‑

onstrated how mutually beneficial 
relationships with key stakeholders 
can contribute to the success of major 
projects and operations. APLNG is one 
of Australia’s largest coal seam gas to 
liquefied natural gas (LNG) projects and is 
managed through a joint venture between 
Conoco Phillips, Origin Energy and 
Sinopec. Successfully executing a  busi‑
ness project of this magnitude required 
extensive knowledge of the local supplier 
community and government entities, and 
the APLNG team stayed a step ahead by 
proactively engaging key stakeholders. 

Australian government regulations 
highly encourage companies to use local 
content when procuring equipment for 
capital projects. To ensure compliance, 
the APLNG team gathered input from 

internal and external stakeholders, includ‑
ing Bechtel, to create a plan for reaching 
out to Australia’s local supply base. 

Early discussions with key govern‑
ment and industry organizations helped 
determine how best to tap into the local 
supply base. The Industry Capability 
Network (ICN), a nonprofit organization 
sponsored by the Australian government 

to help identify procurement opportuni‑
ties for local suppliers, proved to be an 
important partner in developing the plans 
for APLNG’s supplier engagement.

“We met with ICN representatives at 
Bechtel’s Houston office for four weeks 
to review 90 material requisitions that 
detailed every good and service needed 
for the project,” said Joe Hinojosa, 
procurement manager, Australia Supply 
Chain. “I’m pleased to say we were one 
of the first project teams to invite ICN to 
Houston. It was truly an eye‑opener for 
us because we 
were able to identify 
qualified suppliers 
we could do busi‑
ness with.”

Conoco Phillips, 
Origin and Bechtel 
then embarked 
on a two‑year 

stakeholder engagement effort in four 
countries, conducting 41 road shows in 
locations such as Gladstone, Brisbane, 
Melbourne, Sydney and Roma. As a 
result, more than 4,700 suppliers learned 
about APLNG’s supplier opportunities. 

Through this collaborative effort, 
Conoco Phillips met the objectives of mul‑
tiple stakeholder groups across different 

geographical locations and three time 
zones. It had a substantial impact on the 
community, engaging and developing the 
local talent pool while achieving $52 mil‑
lion in tax concessions.

The APLNG project is now recog‑
nized as a viable commercial option for 
suppliers and the local community. The 
stakeholder engagement campaign 
resulted in increased competition among 
suppliers for goods and services.

APLNG Batam yard 
The Batam yard team engaged Bechtel 
and major contractors in oversee‑
ing module fabrication, resulting in an 
improved working environment, higher 
quality product, exemplary safety record 
and swift resolution of issues encoun‑
tered during execution of work. 

Bechtel is responsible for engineer‑
ing, procurement and construction for the 
Curtis Island LNG plant, which includes 
transporting pre‑fabricated modules from 
offshore to the plant location. To make 
sure safety was always top of mind, a 
series of initiatives was designed to pro‑
mote safety in the workplace, including 
campaigns and training for employees 
working on the project. 

The remarkable teamwork between 
the APLNG Batam module yard and 
Bechtel resulted in greater safety aware‑
ness and a reduction in incidents. The 
integrated team approach also led to 
quicker resolutions to challenges. On 
May 13, the yard reached the impressive 
milestone of 11 million hours without a 
lost‑time incident.

By connecting with key stakeholders, 
the APLNG and Batam yard teams have 
reaped benefits that will promote eco‑
nomic growth, safety and strong relation‑
ships now and into the future.
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Curtis Island LNG Plant

Joe Hinojosa
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resources, we are tapping into the R&D of  these 
companies to help identify optimal solutions for 
some of  our key technical challenges.”

technology collAborAtion 
in the oil sAnds

In Canada, the Surmont 2 team was looking for a 
new way to evaluate service companies’ tech-
nological offerings and oil sands capabilities in a 
more quantitative, objective manner.

Their solution was Vendor Days, a meeting in 
which suppliers make their pitch to a multidisci-
plinary team of  Conoco Phillips subject-matter 
experts to assist the company with current techni-
cal challenges. It also helped determine which 
company would be awarded the well service 
contract.

Each service company was provided with the 
meeting agenda in advance, detailing the specific 
technologies and capabilities that were of  critical 
interest to Conoco Phillips: steam-assisted gravity 
drainage, fishbone sidetracks, flow distribution con-
trol and oil sand innovation. These agenda items 
were also featured on a detailed scorecard that 
Conoco Phillips technical subject-matter experts 
would use to evaluate each of  the companies.

“The scorecard approach allowed us to take all 
the sentimentality and subjectivity out of  the pro-
cess, and gave us a fresh approach by normalizing 
everything,” said John Gibb, category manager, 
Global Well Operations, Supply Chain. 

Rather than going the traditional presenta-
tion route – sales people pitching the latest and 
greatest – technical experts did the talking. 
This innovative approach created a platform for 
technical experts from both sides to speak the 
same language as they discussed the intricacies 
of  the different offerings. This ultimately helped 
Conoco Phillips zero in on which approaches were 
the best fit for the project, while giving the sup-
pliers an opportunity to benefit from the Conoco-
Phillips team members’ decades of  industry 
expertise and experience. 

“We wanted to create a team-driven, collab-
orative environment where the suppliers could 
share their work and our subject-matter experts 
could weigh in by offering suggestions and ask-
ing questions,” said Gibb. “This was a chance for 
both sides, regardless of  the final outcome, to get 
something out of  the meeting.”

At the conclusion of  the three-day event, 
Conoco Phillips shared the scores with the 

John Gibb, category 
manager, Global Well 
Operations, Supply 
Chain

“We wanted to create a team‑driven, collaborative environment where the 
suppliers could share their work and our subject‑matter experts could weigh in 
by offering suggestions and asking questions.” – John Gibb

Surmont 2



PSCA

Supply Chain develops an innovative 
approach for Norway and Alaska
by Vinnika Johnson 

When Conoco Phillips Norway and 
Alaska Well Operations faced cost 

increases in their directional drilling and 
formation evaluation (DDFE) services, 
Supply Chain responded by tapping 
into internal expertise and developing 
an innovative approach to achieve cost 
savings and improve drilling service 
performance.

Representatives from the Wells 
Operations and Subsurface functions 
collaborated with Supply Chain to find 
the solution.

“Our first step was to align a new 
concept internally with key stakeholders 
to ensure buy‑in and adjust feedback 
over a three‑month period, since this 
approach represented such a signifi‑
cant departure from existing practices,” 
said Mons Freng Svendsen, strategic 

sourcing lead, Supply Chain, who was 
part of the team that guided both busi‑
ness units through the process. 

The new approach involved using 
a dollar‑per‑foot‑based contract model 
that focused on performance instead of 
the day rate for DDFE services, a model 
the industry has been using for many 
years. While these services represent 
approximately 10 percent of costs for 

drilling a new well, they can significantly 
impact the total well cost, as the perfor‑
mance of this service is critical to overall 
drilling operations.

After engaging internal stakeholders 
and consulting with appropriate busi‑
ness unit management for approval, the 
cross‑disciplinary team moved forward 
to align their approach with suppliers in 
preparation for a bid event. 

In Norway, the team went to the mar‑
ket shortly after a significant bid effort 
of a very large operator. This was a key 
decision because suppliers who were 
not selected from that bid would be 

receptive to the new contract approach 
being implemented by Conoco Phillips. 

Implementation of the new contracts 
resulted in cost reduction per well that 
ranged from 20 percent to 60 percent 
based on well type and location, as well 
as improved drilling performance and 
faster production. 

“This approach resulted in a 
paradigm shift in how we contract for 
directional drilling and formation evalu‑
ation services globally,” said John Gibb, 
category manager, Global Well Opera‑
tions, Supply Chain. “Because of that, 

we are working with other business units 
that could benefit from leveraging this 
contract model approach.”

Bringing together a multi‑disciplinary 
team from across regions with the com‑
mon goal of solving Alaska and Norway’s 
service challenge has earned internal 
recognition: the team received a 2014 
Conoco Phillips Spirit of Performance 
award in the Innovation category. This 
effort exemplified the team’s ability to 
achieve success by bringing diverse 
expertise together, thinking outside of 
the box and implementing a solution that 
is fit for the company’s operations. 

CD-2 wellsite, Alpine, Alaska

Tyonek Platform, offshore Alaska

Norway real time Integration 
and Operations Center



participating companies, providing an honest 
evaluation of  what exactly they were looking for 
and where the companies stacked up in relation 
to their competitors.

“Where else do you get a group of  subject-mat-
ter experts from industry giving you this feed-
back when they’ve compared you to your peers 
literally the day before?” said Gibb. “This format 
gave us the opportunity to have some really open 
discussions and presented opportunities for future 
collaboration on technology development.”

trust And flexibility 
in the north seA

Once a supplier has been chosen, the relationship 
must be nurtured throughout the course of  the 
project. Relationship maintenance starts with a 
thorough contract that builds trust by creating a 
situation that sets both parties up for success.

In 2001, Conoco Phillips made a commitment 
to the Norwegian government to remove nine 
platforms no longer in use in the Ekofisk area by 
the end of  2013. The company completed this 
cessation program, the world’s largest, on Sept. 22, 
2013, sending approximately 120,000 tons of  steel 
and associated material to a decommissioning site 
on the Vats Fjord for reuse and disposal.

This major project, completed ahead of  
schedule and well below budget, owes much of  
its success to the strong relationship cultivated 
by the Norway Capital Projects organization and 
construction contractor Heerema. 

At the core of  this relationship was a flexible con-
tract, structured around risk management and issue 
resolution, that enabled Conoco Phillips to meet 
the government’s deadlines, while also allowing 
Heerema to prioritize and complete the decommis-
sioning work on a schedule that optimized the use 
of  its resources within their global portfolio. 

“Heerema could decide when to do the remov-
als, within pre-set time windows, and also had 

flexibility with regard to removal meth-
ods for the different platforms,” said Dag 
Roar Johansen, project manager, Ekofisk 
Cessation, Norway.

When the two parties found an issue 
they couldn’t agree on, they would 
schedule face-to-face meetings to find 
a solution – sometimes a compromise, 
as both parties had highly dedicated 
and professional teams with a thorough 
understanding of  both the issues and the 
contract. This approach to dealing with 
issues as they arose, rather than parking 
them until the end of  the contract, was 
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Above: Dag Roar 
Johansen, project man-
ager, Ekofisk Cessation, 
Norway 

The Balder heavy 
lift vessel prepares 
to remove the Edda 
platform topside frame 
in the Ekofisk area.

“We were committed to resolving difficult 
situations before they damaged the relationship.” 
– Dag Roar Johansen



agreed upon before work even began.
“We were committed to resolving difficult 

situations before they damaged the relationship,” 
said Johansen.

The two companies were also open to learn-
ing from one another throughout the years-long 
process. 

“One of  the difficulties with decommissioning 
work is uncertainty in the scope, as structures 
have been modified and deteriorated over time,” 
said Johansen. “Conoco Phillips has developed a 
great deal of  knowledge about decommission-
ing and removal, and Heerema was very open to 

listening to us and changing their way of  working 
based on our feedback. The flexibility in the con-
tract and commitment to achieving the common 
goal of  establishing a safe working environment 
with no environmental incidents promoted a 
good relationship between the parties.”

trust in the skies

Aviation employees are committed to the idea 
of  One Level of  Safety, which means that the 
same care and diligence should be taken for each 
and every passenger. This is just one element of  
Conoco Phillips’ strong safety culture, and Avia-
tion expects its suppliers to exhibit the same level 
of  energy and dedication to safety.

“The fact that we rely on vendors to provide 
some of  our aviation capacity does not mean we 
are any less responsible for the safety and welfare 
of  our passengers who fly on contracted aircraft,” 
said Doug Schwartz, manager, Global Aviation 
Services. “We need to do everything in our power 
to make sure that each one of  them returns 
home safely.”

Conoco Phillips flies two-thirds of  its pas-
sengers on contracted aircraft, which means its 
relationships with suppliers require a tremendous 
amount of  trust.

“In order for us to partner with another 
company, we need to know that they understand 
risk,” Schwartz said. “If  they do not exhibit a 
strong safety culture, how can we trust them to 
deliver the same level of  service we do on our 
operated aircraft?”

Aviation works closely with Supply Chain to 
review current and potential suppliers and ensure 
they are meeting Conoco Phillips’ safety perfor-
mance expectations.

“We value the lives of  every one of  our 
employees, so we must develop strong relation-
ships based on mutual trust with our suppliers,” 
said Schwartz. “Collaborating with the aviation 

Doug Schwartz, manager, Global Aviation Services
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“… we must develop strong relationships based on 
mutual trust with our suppliers.” – Doug Schwartz



Angel flights can be gifts from 
above for cancer patients
by David Austin

A supervisor in Unclaimed Property, Jana 
Russell, knows full well the power of 

the relationship between Conoco Phillips 
and the Corporate Angel Network (CAN).

For the past three years, Jana’s father, 
Richard Skinner, has battled thyroid 
cancer. Although he lives in Bartlesville, 
Oklahoma, Richard has been able to take 
his treatments at the world‑renowned MD 
Anderson Cancer Center in Houston with 
the help of the CAN.

Founded in 1981, the sole mission of 
the CAN is to help cancer patients access 
the best treatment possible for their par‑
ticular ailment by arranging complimentary 
travel aboard corporate jets. Based in 
White Plains, New York, the CAN arranges 
more than 3,000 flights a year, helping 
to increase the survival chances of the 
patients they assist while also reducing 
financial and emotional stress.

Conoco Phillips has been a member 
of the CAN since 1983 and last year flew 
more than 1,000 CAN passengers. The 

vast majority of CAN 
passengers Conoco‑
Phillips serves, such as 
Richard, travel aboard 
the OK‑TX Air Shuttle, 
which makes regular 
trips between Bartles‑
ville and Houston.

“The convenience 
and comfort of the CAN 
flights are truly a bless‑
ing to those who are 
compromised by cancer 
treatments,” said Rus‑
sell. “I love working for a 
company that gives so 
generously.”

Thus far, Jana’s 
parents, Richard and Sandra, have taken 
three round trips and four one‑way trips as 
CAN passengers.

Conoco Phillips’ unwavering support 
of the CAN has not gone unrecognized. In 
the fall of 2011, the organization bestowed 
its first‑ever “Angel of the Year” award for 
outstanding service to cancer patients 
upon the company.

“If not for Conoco Phillips’ relationship 
with the CAN, the most appropriate but 
distant treatment might not otherwise be 
feasible,” says Randy LaBouve, supervi‑
sor, Travel & Operations.

Most of the CAN patients using the 
OK‑TX Shuttle are from Oklahoma or 
surrounding states and are being treated 
at MD Anderson. To be eligible for a com‑
plimentary flight, prospective passengers 
contact the CAN, which in turn reaches 
out to a member company. After receiving 
proper certification through the CAN, the 
passengers can book their travel – if seats 
are available – aboard a company aircraft 
within 72 hours of its departure.

Though the shuttle ferries most of 

Conoco Phillips’ CAN passengers, some 
have utilized the service aboard company 
aircraft in other parts of the continental 
United States, as well as Alaska. 

“CAN passengers often thank us 
for what we do,” says Doug Schwartz, 
manager, Global Aviation Services. “But 
the truth is, they are an inspiration to us. 
They are fighting for their lives, and they 
do so with courage and bravery. We’re 
honored to be able to assist them in any 
way that we can.”

The drive between Bartlesville and 
Houston spans nearly 550 miles and typi‑
cally takes around nine hours. That kind of 
travel can be especially grueling for those 
battling cancer. The OK‑TX Air Shuttle 
makes the trip in around 80 minutes. In 
some cases, the speedy trek no doubt 
feels like a gift from above.

“I can’t say enough good things about 
the Corporate Angel Network, the support 
that it has received from Conoco Phillips, 
and the service provided by our Aviation 
employees,” said Russell.

“All are blessings.”
One of many thank-you notes from 
Corporate Angel Network patients
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Richard Skinner, pictured with his daughter, Jana Russell, 
and wife, Sandra Skinner, is battling thyroid cancer and has 
benefitted from the relationship between Conoco Phillips 
and the Corporate Angel Network (CAN).
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Establishing relationships  
on the North Slope
by Christina Kuhl

Conoco Phillips operates in technically 
challenging environments all around 

the world. But technical challenges are 
not the only ones facing project teams. 

When operations occur in close 
proximity to local communities, as they 
do in Alpine’s CD‑5 project, establishing 
good community relationships is a critical 
component of ensuring project success.

The Inupiat people in Alaska’s North 
Slope village of Nuiqsut subsist from 
the land, relying on natural resources to 
provide for basic needs through hunting, 
gathering and fishing. 

When the project plans for CD‑5 
called for building a bridge over the 
Nigliq channel of the Colville River, a 
primary fishing location for the Nuiqsut, 
they naturally were concerned about 

how this construction would impact 
their way of life.

The CD‑5 team met with community 
members to discuss possible alternatives 
for the bridge location. Nuiqsut elders 
even accompanied CD‑5 team members 
on site visits, providing feedback on 
whether or not proposed locations would 
interfere with their subsistence activities. 

“The community influenced the proj‑
ect design significantly,” said Jim Brodie, 
capital projects manager, CD‑5 and 
NPRA, Alaska. “Through two years of 
evaluation and discussion, we changed 
the project plans, including moving the 
bridge location about two miles.”

“It was a real balancing act to find a 
solution that worked for everyone,” said 
Lisa Pekich, director of village outreach, 
Alaska External Affairs. “It took significant 
effort, but it was the only way to move 
the project forward.”

With the project now in full swing, the 
CD‑5 team maintains a close relationship 
with the people of Nuiqsut. 

Two Conoco Phillips employees, 
known as “village liaisons,” work in the 
village full time during construction sea‑
son. Working an alternating schedule of 
one‑week‑on, one‑week‑off, they attend 

community meetings, answer questions 
about the project, and provide weekly 
updates on construction progress.

“It’s important that we maintain a 
physical presence in the community,” 
said Pekich. “It demonstrates that we not 
only invested in the project, but in the 
success of the village and its people.”

The CD‑5 project also employs nearly 
15 percent of the working‑age popula‑
tion of the village.

“We’ve been working with this 
community since the project began in 

2004,” said Brodie. “We see the village of 
Nuiqsut as a partner, and the relationship 
we’ve built with them over the years has 
directly contributed to the success of this 
project.”
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Jim Brodie, capital projects manager, 
CD-5 and NPRA, Alaska

A crane crew 
offloads a Nigliq 
bridge girder on 
the ice pad.

Abutments 
installed for the 
Nigliq Channel 
bridge
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category management team in Supply Chain has 
helped us determine which companies deserve 
our trust, and those are the ones we reward with 
our business.”

overcoming project chAllenges 
with trusted pArtners

Some of  the most successful relationships have 
been forged over time, and the one between 
Conoco Phillips and Bechtel is no exception.

Bechtel began working with Phillips in the late 
1960s as the contractor for the Kenai LNG Plant 
in Alaska. When Phillips became interested in 
licensing its LNG technology in the 1990s, the 
Global LNG Collaboration was formed with 
Bechtel. The two companies have been working 
together on LNG technology and projects around 
the globe ever since.

When the time came to choose a contractor for 
Australia Pacific LNG (APLNG), Project Manager 
Kent Anderson knew who to call.

“We wanted to use our technology, and we 
have a long, successful history with Bechtel, so we 
didn’t have to go out and shop. We called upon 
our relationship with them and started down the 
road of  developing the project,” Anderson said. 

As problems arise that threaten the project’s 
schedule, the strength of  this relationship has 
proven critical to keeping APLNG on track. The 
combined team works together to find solutions.

“The inability of  Bechtel’s subcontractor to 
access rock loading and transporting facilities at 
Gladstone, combined with issues with the dredge 
profile, were expected to delay construction of  

the project’s critical material offloading facility 
(MOF) by five months,” Anderson said.

Luckily, Bechtel brought attention to these 
problems early, giving the APLNG team time 
to engage with Bechtel and the subcontractor 
to develop alternative solutions. The joint effort 
resulted in changes to the rock transport method 
and sharing of  infrastructure and equipment on 
the island, harbor and mainland that allowed the 
teams to mitigate anticipated schedule delays.

In December 2012, the MOF was delivered on 
time, with no impact to the rest of  the project 
schedule.

“The trusting and collaborative relationship 
we’ve built with Bechtel over the years served as 
a real asset in this situation,” Anderson said. “Our 
teams got in there, rolled up their sleeves, and 
found a way to make it work. That is a real suc-
cess story.”

The services provided by the PSCA functions 
are complicated, resource-intensive and leave little 
room for error. It’s easy to focus on the technical 
aspects – building facilities, managing contracts, 
flying employees safely to their destinations – but 
at the end of  the day, it’s the relationships these 
groups have with their suppliers that underwrite 
much of  their success.

Projects, Supply Chain and Aviation all have a 
big role to play in helping Conoco Phillips achieve 
its goal of  3 to 5 percent production and margin 
growth, and the continued development and 
maintenance of  strong relationships with key sup-
pliers across the globe will contribute to making 
that goal a reality. ■
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Kent Anderson, project 
manager, Australia 
Pacific LNG

Australia Pacific LNG team at the completed Material Offloading Facility
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Early career professionals
grow in Poland

by Kris Sava

 Conoco Phillips has a 70 percent 

operating interest in Lane 

Energy Poland, which holds 

three Western Baltic Basin concessions 

encompassing approximately 500,000 

gross acres in Poland. Since taking over 

operatorship in 2012, the team has drilled 

a total of four wells, captured 207 square 

kilometers of 3D seismic, and was respon‑

sible for the first continuous, natural flow‑

back of shale gas from a well in Europe. 
Although there is a significant amount of  work ahead to 

determine if  the shales can produce hydrocarbons at com-
mercial rates, Conoco Phillips’ exploration activity in Poland 
is the most advanced in Europe in terms of  number of  
wells drilled and production testing. The team is currently 
focused on the upcoming hydraulic stimulation of  a well on 
a similar scale as one in Eagle Ford. The job will again be 
one of  the most significant tests of  a shale well in Europe. 
spirit Magazine recently had an opportunity to talk with 

many of  the team members about the tremendous opera-
tional, safety, and community stakeholder success they have 
experienced over the past two years. What stood out in the 
discussions was the team dynamic and opportunities for 
early professionals – including Polish nationals – to realize 
tremendous growth in this unconventional play.

The Poland senior management team (five persons), led 
by Country Manager Laurie St. Aubin, has approximately 
125 years of  combined oil and gas (O&G) experience. They 
are professionals who have operated in challenging environ-
ments before and understand the importance of  integrating 
a diverse group with different experience levels into a high 
performing team. We spoke with both the emerging lead-
ers and those who have mentored them along the way to 
understand why the model has been so successful.
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A typical day on the 
picturesque streets 
of Gdańsk, Poland’s 
principal seaport

photograph by Garth Hannum



Pamela Bou‑Matar
Supply Chain senior coordinator  
Two years’ O&G experience – Polish national

Pamela, you have a unique story; tell us about your 
experience with Conoco Phillips as a Polish national.

I was hired by Laurie St. Aubin as a contractor to 
serve as the office manager. I was in the process of  
getting my law degree when I 
came onboard. I really didn’t 
have much oil and gas knowl-
edge when I joined, but I quickly 
realized that the opportunities 
to learn and to be exposed to 
so many elements of  the busi-
ness existed in this operation. 
My experience was truly unique. 
I was encouraged to ask questions and to gain under-
standing in all aspects of  the business. I got to do more 
than just be an office manager; I got to undertake tasks 
that I never had dealt with before. I have never been a 
part of  an organization before where I got to learn from 
so many different people at once.

This opportunity turned into more than you 
expected?

Yes, after I finished my law degree, I became a Conoco-
Phillips employee in October 2012. Like I tell my friends, 
there is usually a point in any job where you feel like you 
are repeating yourself  and it really becomes difficult to do 
something new and challenging. That has not been the 
case here. I continue to have the feeling that my future 
is bright within Conoco Phillips. I hope one day to move 
somewhere outside of  Poland within Conoco Phillips to 
continue my experiences in contracts and negotiations. 

Laurie St. Aubin
Poland country manager  
32 years’ O&G experience

How were you able to create 
a culture that promoted this 
type of  mentorship?

The leadership team has 
tremendous experience in this 
type of  organization, but more 
importantly, they genuinely care about each other. I’m 
extremely proud of  how hands-on and eager our expe-
rienced employees have been in taking interest in our 
early career professionals. It is extremely gratifying to see 
people who have been doing this for more than 30 years 

still have the passion for the business, and want to pass on 
the knowledge and excitement to the next generation. It’s 
equally exciting to watch our young professionals be so 
proactive in wanting to learn from and understand why 
certain practices and decisions are made. In the case of  
Pamela, we’re all very proud of  what she has been able to 
accomplish. It has truly been a rewarding experience to 
watch our people grow into a mature team. 

Matt Garner
HSE senior operations superintendent  
Eight years’ O&G experience

Why did you decide to take a position in Poland?
I wanted to experience working in a culture where 

English was not the first language and where I could 
have an impact on safety. I saw it as a growth opportunity 
in my career and personal life, but also saw an opportu-
nity where I could share my passion around safety with 
others in the world. Now that I have been here for more 
than a year, I constantly look for 
opportunities to coach HSE advis-
ers to become self-sufficient in 
managing safety and embedding 
the Conoco Phillips culture into 
their everyday lives.

How would you explain the 
work dynamic in Poland?

The office here has a family-
type atmosphere. Unlike other offices, oftentimes 
we spend evenings or weekends together socializing. 
Because of  this, our management team here in Poland 
acts as mentors to all of  us. The office is made up of  very 
experienced to early career professionals. So our manage-
ment is constantly mentoring us on how to handle cer-
tain situations at work as well as living abroad as expats. 
Many times I go to Donnie Sperry, our Wells Operations 
manager, for advice. One day it could be how to handle 
a situation with an employee, or the next it could be his 
opinion on how to repair something in my apartment. 
We get to deal with a wide range of  issues and always 
have someone next to us that can help along the way.

Donnie Sperry
Wells Operations manager  
34 years’ O&G experience

Did you anticipate having such a role in helping 
shape early career professionals in Poland?

I’ve always felt that, as a leader, I am obligated to pass 
on my experiences and knowledge to those that one 

Poland
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day will be in charge of  running our operations. I was 
fortunate to have had mentors who watched out for 

me when I was moving up in 
my career. I learned things 
that you can’t be taught in 
a textbook or a manual. I 
learned the value of  safety, 
the importance of  listening, 
and knowing how to properly 
perform a job. It is rewarding 
to watch early professionals 
take advice and put it into 

action. We’re fortunate to work with such a motivated 
group of  young professionals who are learning and 
improving on a daily basis. 

Eric Muller
Drilling Skills Development engineer  
Two years’ O&G experience

When you tell people back 
home about your experience 
in Poland, what do you say?

I tell people that I could not 
have asked for a better assign-
ment. The culture, work and 
team make me excited to come 
to work. The Polish people also 
make living and working here 
amazing. Everyone wants to make this area work and 
they have fun while doing it. That’s the key to being 
successful – you have to enjoy doing it and the team in 
Poland has fully embraced that. 

Have you had the opportunity to establish 
a mentor?

One of  the greatest things about Poland is there 
are numerous people who have become my mentors. 
Drilling Engineer Milton Jerez has definitely taken on 
a huge part in helping me grow during the past year. 
He has coached me in properly completing several 
important projects. He’s always giving feedback that 
allows me to grow and become a better engineer. He’s 
also become a friend whose advice I greatly respect. If  
I have a technical question, there are multiple people 
I can talk to. If  I have a simple one-off  question about 
Conoco Phillips, I can ask one of  the other early career 
employees. Everyone is genuinely excited to come 
to work. You combine that with everyone’s desire to 
make this area successful and you have created a great 
place for people to grow as employees.

Milton Jerez
Drilling engineer  
20 years’ O&G experience

What benefit do you get from being a mentor?
Being a mentor allows me to strengthen and 

enhance my coaching and leadership skills by work-
ing with people from different backgrounds and with 
different personality types. As a 
mentor, one of  my main roles 
is to set a good example for my 
protégé, and knowing that I am 
responsible for providing an 
appropriate and accurate guidance 
to him or her always motivates 
me to work harder and improve 
my own performance. Mentoring 
promising new employees like Eric 
Muller or other Drilling Skills Development engineers 
by providing them with the challenges, support and 
commitment needed to help them progress in our 
organization makes me feel great satisfaction. I believe 
that my humble contribution in the early stage of  their 
professional careers will help to develop even further 
their already excellent talents.

There were many more positive and interesting 
experience stories offered by the staff  in Poland, far 
too many to mention, but two common themes stand 
out: one, that all Polish and expatriate staff  are enjoy-
ing working for Lane Energy Poland; and two, that 
the expatriates in the country believe Poland is a great 
place to live and work. ■

Poland
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Conoco Phillips Poland management and team members participate 
in local town hall meetings to discuss upcoming drilling operations.
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What’s

Engineered for taste 

Originally from just outside of  Philadelphia, 
Pennsylvania, Technical Manager Richard 
D’Ardenne says his mother introduced him to 

cooking by helping him make spaghetti sauce and all 
kinds of  breakfast dishes. 

“Being a chemical engineer, cooking is probably the 
safest way for me to be creative in mixing up things 
without making too much of  a mess,” Richard said. 

Since that time, Richard has continued to cook with 
an increasing interest in advancing his skills. “Living on 
my own from time to time, particularly when overseas, 
has prompted me to pick up this and that, and I’ve 
leaned heavily on my wife’s cookbooks and all her great 
recipes. But, I’ve always wanted to attend one of  those 
destination cooking schools in France or the Tuscany 
region of  Italy, which is something many of  our expat 
friends have done.”

Not shy about venturing into new cuisines, Richard 
has expanded his repertoire to include seafood, smoked 
foods, Italian and Cajun dishes; he’s particularly proud 

Heading east, spirit Magazine continues 

its culinary world tour by showcasing the 

cooking skills and restaurant recommen‑

dations of Conoco Phillips people in Qatar.
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WHAT’S COOKING?

What’s
Global foodies share 
their stories by Tom Lambert

of  his chicken tortilla soup and sour cream chicken enchiladas. After becoming 
brave enough to take up the unforgiving art of  baking, however, he recounts a few 
misadventures. “While we were in Astana, I forgot to put sugar in the filling for a 
pecan pie,” Richard said. “And another time, I forgot to put butter in the dough for 
some biscuits I was making. I found out that adding pats of  butter on top of  the 
biscuits after you’ve started baking them doesn’t really work very well.”

Richard says his recent job relocation to Qatar will provide a firsthand 
opportunity to sample and prepare Middle Eastern cuisine. “Being new to Doha, 
the emphasis on spices here has me enthralled,” Richard said. “So I’m really looking 
forward to experimenting with the whole theme of  Arabic foods.”

For all those who are considering learning to cook, but have been reluctant to 
do so, Richard has some experience-tempered advice: “Always try to cook with the 
freshest ingredients, and if  you’re baking, don’t forget the butter and sugar.”

Coo king?

With colorful 
ingredients 
assembled, 
Richard 
D’Ardenne 
prepares 
his chicken 
tortilla soup.

When they’re made with fresh, 
wholesome ingredients, there are no 
bad foods, only bad amounts. —Burt Wolf



40 Conoco Phillips

With an Iranian mother 
and a Lebanese father, 
Communications and 

Public Affairs Specialist Sarah Mroueh 
grew up all over the place, but mostly 
in London. Although she didn’t learn 
to cook while growing up, Sarah says 
her parents often hosted lavish dinner 
parties for which her mother served 
elegant Middle-Eastern fare to friends 
and family. Those occasions strongly 
influenced her career choice. 

“I studied international hospitality 
management at university where a 
large part of  the curriculum included 
cooking, food production, nutrition 
and menu planning. Course work also 
included running a restaurant for six 
months every year for three years. 
After graduation, I spent five years 
cross-training at the London Marriott 
Hotel Park Lane.”

Never one to enjoy cooking for 
herself, Sarah began eating out more 
often after moving to Qatar. “I gained 
over 45 kilos (99.20 lbs.) in four years, 

and after seeing pictures of  myself  at 
a New Year’s party, I decided it was 
time for an intervention. It was time 
to start cooking my own food; since 
then I’ve lost a substantial amount of  
weight.”

Sarah found that she too likes 
cooking for large groups on special 
occasions. “I love making really 
hearty family-style food like proper 
English traditional Sunday roasts 
with all the trimmings, shepherd’s 
pie, steaks and homemade bolognaise 
sauce,” Sarah said. “The dishes I’ve 
been complimented on the most are 
probably my ginger and spring onion-
steamed salmon in lemon and butter 
sealed parcels; and rosemary roasted 
potatoes drizzled in organic village 
olive oil, sprinkled with Malden sea salt 
and served with a fresh green salad.”

Sarah, like other cooks, acquired 
her cooking skills through study, 
practice and making mistakes. She 
admits that one of  her more colorful 
mishaps happened back in her 

university days during the first week 
she was on chef  duty at the student 
restaurant. 

Her misadventure started when 
she was asked to make 8 kilos 
(2.2 gallons) of  cream of  mushroom 
soup for the dinner service. “I didn’t 
do any research, because it seemed 
like a no-brainer. I just thought all 
you needed to do was pour 8 kilos 
of  fresh cream into a pan and chuck 
in a bunch of  mushrooms. I was 
almost arrogant about it, thinking 
how totally impressed my instructor, 
Chef  Hannes, would be. He said 
my creation was the most expensive 
and ridiculous pot of  soup he’d 
ever encountered. It was his idea of  
a nightmare. After that, I learned 
how to read recipes and pay more 
attention. Taking that course with 
Chef  Hannes not only taught me how 
to cook – I also learned discipline, 
patience, and to lose my attitude and 
accept constructive criticism.”

Sarah’s favorite TV chefs are Nigella 
Lawson and Jamie Oliver. “They both 
make cooking fun while promoting it 
as a lifestyle, not a chore.”

When it comes to dining out 
in Qatar, Sarah calls Doha truly 
“foodtastic,” because it’s a melting 
pot of  amazing multicultural cuisines. 
“If  you’re a foodie, you can enjoy five-
star chefs at five-star hotels. But Doha 
also has really authentic, no-frills 
kinds of  places with cheap food that’s 
amazing.”

Right: Applying her 
favorite ingredient olive 

oil, Sarah prepares a 
traditional English Sunday 
roast chicken with garlic, 

shallots and rosemary.

Right: Sarah mixes up 
more culinary magic for 
her sausage, apple and 

herb stuffing.

Adventures of  a 
reluctant cook

Sarah’s recommendations for no-frills dining in Doha:
Yemeni: Bandar Aden – Souq Waqif
Indian: Aalishan – Mountaza
Iranian: Shabestan – Al Sadd
Kebabs: Turkey Central – Nasser Street
Lebanese Shawarma: Beirut – Old Airport Road
Manakeesh: Al Basha – Salwa Road
Falafel: Petra – Sana Roundabout
Karak: Old Port
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What’s Cooking?

Just how Commercial Manager Frank 
Feghali’s wife Dee Dee got started cooking 
seems to be a bit of  a mystery. Her 

motivation to cook is the most basic of  all: 
family. “I’m originally from South Carolina and 
my husband Frank is Lebanese. We have four 
daughters. Two were born in Texas and two 
born in Belgium, where we lived for almost 
five years,” Dee Dee said. “I’m definitely a self-
taught cook and learned by fumbling around 
with recipes that family members shared after 
Frank and I were first married.”

Dee Dee recalls one of  her cooking 
misadventures from that time. “I was trying 
to learn how to make Lebanese stuffed squash 
from my parents-in-law for the first time and 
I scorched the bottom layer of  it. But I didn’t 
realize it burned, because the squash is cooked 
in several layers on top of  each other in a big 
pot. I took some to work to share with my boss 
at the time. He commented on what he called 
the neat smoky flavor. I thought – oh no! – but 
I responded by simply thanking him for noticing 
the subtlety of  the flavors.

 “Since then, I have come to enjoy cooking 
Lebanese dishes, healthy versions of  southern 
U.S. dishes, and after being lucky enough to 
travel to Thailand, we’ve become intrigued by its 
cuisine.” 

The Feghali household boasts other talented 
cooks. Husband Frank and eldest daughter 
Sylvia won first prize for best taste in a 

father-daughter Girl Scout cooking contest.
For those thinking about learning to cook, 

Dee Dee contends courage is a requirement. 
“Try anything; if  you don’t like it, make it 
differently the next time. If  it burns, scrape off  
the worst part and see if  it’s edible. But, never 
be afraid to add your own ideas to recipes. Try 
different things and ask yourself, ‘Would this 
taste good in that recipe next time?’”

When it comes to TV chefs, Dee Dee has 
two favorites. “I love Anthony Bourdain for the 
interesting adventures he presents, and chef  
Ramzi Shwayri because he’s a Lebanese chef  
who loves to share the great food and history 
of Lebanon.”

Dee Dee Feghali 
prepares Lebanese 
egg salad, a dish 
taught to her by 
her mother-in-law.

The Qatar Business Unit has 44 employees, with 22 different cultural 
and ethnic backgrounds. To recognize this, in 2012 Conoco Phillips 
Qatar President Gary Sykes initiated the forming of a team to 

celebrate cultural diversity. That resulted in the 
Culture Club, which hosts several activities 
throughout the year such as lunch-and-
learn sessions that celebrate the national 
days of different countries by sharing 
their cultural aspects and serving 
native foods. For an event earlier 
this year, Dee Dee Feghali 
came up with the idea for the 
Qatar Culture Club cookbook.

Courage is the main ingredient
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Above: Dr. Zhu partic-
ipates in a company 
Ping-Pong tourna-
ment with doubles 
teammate Fafu Zeng. 

Opposite page: 
Charts on display in 
Dr. Zhu’s Houston 
office are both color-
ful and complex.

Faces of Conoco Phillips

Xianhuai Zhu is so smart, it 
takes a paragraph-long sentence 
to describe what he does. Zhu is 
the principal research geophysi-
cist and team lead for advanced 
seismic and microseismic 
acquisition concept evaluations at 
Conoco Phillips, and the technol-
ogy champion for near-surface 
velocity estimation and turning-
ray tomography, elastic-wave 
imaging through gas-obscured 
zones and integrated geological 
modeling for acquisition design. 
If  you’re still not sure what 
he does, don’t feel bad. It’s 
extremely complex.

In 2012, Zhu received a Regi-
nald Fessenden Award from the 
Society of  Exploration Geophysi-
cists (SEG) for his pioneering 
work on turning-ray tomography 
and tomostatics. Before joining 
Conoco Phillips in 2007, he held 
positions with Sinopec, Cornell, 
Anadarko, Petroleum Geo-
Services and Fusion. Zhu earned 
a bachelor’s in geophysics from 
China University of  Petroleum 
and a Ph.D. in geoscience from 
the University of  Texas at Dallas. 

When his considerable profes-
sional achievements are noted, 
Zhu will tell you it all started 
with luck. 

“During the Cultural Revolu-
tion in China all the colleges 
were closed, so when I graduated 

from high school in a small town 
near Nanjing, I had two choices. 
I could either farm or work on a 
Sinopec seismic crew. I worked 
with the Sinopec field crew for 
two years, living on a small, par-
tially open boat for six months at 
a time. During the winter it often 
snowed on us in our quarters. 
Eventually, we received an invita-
tion for selected crew members 
to take China Petroleum Univer-
sity’s entrance test. I was lucky to 
have the highest score.”

Zhu didn’t know where the 
university was, and he had no 
choice in the type of  degree he 
would pursue because it had to 
be related to petroleum explo-
ration. “I was really lucky to 
get enrolled into the school’s 
program, because I quickly 
discovered that I love geophysics. 
I like to go to the field; I like to 
look at outcrops and link them 
to subsurface, analyze the struc-
ture and decide where to drill the 
well. I really like math, but it’s 
subjective; you can’t touch it.” 

Regarding his work at Conoco-
Phillips, Zhu says the challenges 
and the chance to make improve-
ments in the way the company 
gathers and interprets seismic 
data by collaborating with others 
is what makes his job so interest-
ing. He is also actively involved 
in the programs of  an SEG 

associate society, 
the Chinese 
American Petro-
leum Associa-
tion, and served 
as the organiza-
tion’s president 
in 2012 and 
board of  direc-
tors chairman in 
2014. 

Beyond his 
professional 
interests, Zhu 
has another pas-
sion that appeals 
more to his 
competitive side. 

“Ping-Pong is my favorite 
sport. I started playing on teams 
in elementary school. I still play 
almost every day here at work 
during lunch and in the tourna-
ments we’ve organized.” 

Based on all the trophies 
he’s won, Zhu is as good at 
Ping-Pong as he is at geophys-
ics. Although his wife, Feng Ji, 
doesn’t play, she likes watching 
the sport. During more than 
30 years of  marriage, they’ve 
found that what they really 
enjoy together is traveling. “We 
recently went to Kuala Lumpur, 
Singapore, Moscow and Tai-
wan,” says Zhu. “Next, we’re 
thinking of  going somewhere in 
Europe.”

Xianhuai Zhu 
Smart, for sure; lucky … maybe by Tom Lambert
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Faces of Conoco Phillips

Carl Simpson repeats the 
words “hang in there” often 
when questioned about his 
40-year Conoco Phillips career.

“I married my job,” he says. 
And it’s been an eventful mar-
riage, during which Carl has 
worn many hats, leading up to 
his current role in Bartlesville 
as a senior buyer for Americas 
Shared Services Supply Chain. 

Today, you can’t walk by his 
desk without hearing his phone 
ringing. It’s obvious that he has 
earned appreciation and respect 
as a valuable resource. 

“Carl always has an answer 
or knows the right contact; he 
seems to be everyone’s go-to 
source,” said one colleague.

When he started at age 24, 
Carl wasn’t planning on a long-
term career. One quick decision 
led him to Houston, Texas and 
had a heavy hand in his future. 

“I woke up one morning and 
decided to run away from the 
family farm in East Texas.” 

Wanting to escape to the big 
city, he went on instinct. Three 
months into his journey, he took 
the first job available – Conti-
nental Oil welcomed him as a 
mailroom clerk. 

Simpson stayed true to his 
motto: he hung in there. It 
wasn’t long before he found 
his footing in procurement. 
While working in international 
purchasing, Carl experienced dif-
ferent cultures and had an array 
of  duties: expediting, inventory, 
reconciling and buying. “I’ve 
bought just about everything,” 
he says, including what he con-
siders his most unique purchase, 
a “release valve coffin.” Although 
he never traveled outside the 
U.S., making purchases on behalf  
of  projects in places like Dubai 
and Chad gave him a sense of  
cultural insight.

In 1985, Carl started working 
with his first computer. In those 
days, it was shared with his office 
colleagues. “You had to sign up 
for a time slot in order to work 
on the computer.” To keep up 
with technological advances, 
Carl formed a deep interest in 
information technology (IT). He 
taught himself  and became an 
IT champion. Carl’s talents were 

noticed, leading to a stint pur-
chasing for Conoco Phillips IT.

Over 40 years, Carl has 
accrued a wealth of  knowledge 
that he is willing to share. His 
advice to new hires is, “Learn 
as much as you can, utilize 
the courses out there and take 
advantage of  every opportunity.” 

Having been there through 
successes and growing pains, 
Carl has a deep appreciation of  
Conoco Phillips and a sincere 
pride in the company. He obvi-
ously loves everything about 
being a Supply Chain professional 
and provides outstanding cus-
tomer service to every group he 
supports, no matter the time of  
day or day of  the week. His infec-
tious passion is the same today as 
it was 40 years ago – a sure sign 
of  a successful marriage. 

Carl is nervous about retire-
ment. “I am a workaholic, and 
I’m going to have to learn to 
redirect my efforts into hob-
bies.” Those hobbies include 
appreciating movies, loving his 
two dogs and spending time 
tending his garden. 

Another anniversary is also 
around the corner for Carl. He 
plans to attend his 45th high 
school reunion in October. With 
typical Carl Simpson optimism, 
he says, “I’m bound to see some-
thing interesting.”

Carl Simpson
Happily wedded to his job by April Neal

Right: In keeping 
with the times, for 

his 1980s company 
photo, Carl sports 

a full beard. 

Opposite page: 
After spending the 
first 28 years of his 
career in Houston, 

Carl has called 
Bartlesville home 

since 2002. 
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Carl Simpson
Happily wedded to his job by April Neal

Faces of Conoco Phillips



46 Conoco Phillips

Faces of Conoco Phillips



Faces of Conoco Phillips

47spirit Magazine

For Kristine Gunnarshaug, 
interests in mathematics and 
baking provided a foundation for 
a career at Conoco Phillips. Her 
experience on the soccer field 
also comes into play during hec-
tic workdays for the Norwegian 
completion engineer.

“It’s not far-fetched to say that 
all the homemade cookies and 
cakes I brought to the Stavanger 
office while working on my 
master’s thesis may have contrib-
uted to being offered a perma-
nent position in the company,” 
Kristine says with a big smile. 

Today, Kristine works on the 
Eldfisk II project (see article, 
Page 51). In May, she moved from 
the fabrication yard to offshore, 
where she is assisting with hook-
up and commissioning for the 
new integrated Eldfisk 2/7 S plat-
form. This large-scale team effort 
will take several-thousand hours 
of  work before the platform is 
handed over to operations. 

Kristine has always been a 
team player. As a teen, she was an 
active soccer player, testing her-
self  at Norway’s top level before 
hanging up her cleats at age 20 to 
focus on studying mathematics at 
the University of  Stavanger. 

After completing her bach-
elor’s degree, she attained a 
master’s degree in industrial eco-
nomics, specializing in project 

management. “I see mathematics 
as a toolbox – with equations and 
other aids needed to find solu-
tions,” she says. 

Kristine first came into 
contact with Conoco Phillips 
during a screening interview at 
the university. “I was familiar 
with Ekofisk, and I’d heard that 
people really enjoyed working 
there,” she says. During gradu-
ate school, she worked for the 
company and delighted her co-
workers with her baking skills. 
“I’ve always enjoyed making 
bread, cookies and cakes. At the 
time, I did this Oreo cake, which 
was very popular, and sometimes 
I’d bring cake to work to share 
with colleagues.” 

After completing her thesis, 
Kristine started work in an engi-
neering company, but in 2010 
she was lured back to Conoco-
Phillips with a graduate position. 
Her first offshore assignment 
was standing in for the operation 
engineer on the Ekofisk Com-
plex. “It was really exciting – and 
great fun. I thought, this is it, this 
is the life.”

She was thrown into the deep 
end with heavy lifts and instal-
lation of  new platforms in the 
summer of  2012. It was hectic, 
but the former soccer player 
thrives on being busy. “I really 
enjoy teamwork, and I also like 

to coordinate. I was always the 
team captain, and played central 
mid-fielder. I like responsibility 
and I like action,” she says.

Kristine also is active in her 
spare time. Her 
activities include 
sports climb-
ing – indoors 
during winter 
and outdoors in 
summer. She and 
her partner, Brede, 
who also works in 
the energy indus-
try, enjoy local and 
international travel 
whenever they can 
coordinate their 
busy schedules.

“I’d love to work abroad as 
well. Australia is particularly 
tempting, but Asia and the U.S. 
are also exciting. It would be 
great to really get under the skin 
of  different cultures.”

For now, however, she is fully 
focused on the Eldfisk project. 
There are many challenging tasks 
and the activity level is high. And 
that’s the way she likes it. 

She still enjoys baking, but not 
as much as before.

“Perhaps I went a little over 
the top during my thesis work. 
But the Oreo cake was very pop-
ular and became my signature. 
And they wanted me back.”

Kristine Gunnarshaug
Teamwork, action and homemade cakes by Kjell Undall

Above: In one of 
Stavanger’s integrated 
operations centers, 
Kristine looks forward 
to career opportunities 
around the world.

Opposite page: 
Kristine on Eldfisk in 
front of the heavy lift 
vessel Saipem 7000



2014 Analyst Meeting: Team effort 
leads to knockout performance

The annual Analyst Meeting is one of the most important and effective ways 
that Conoco Phillips tells its story to the world. An enormous amount of 

planning and preparation goes into the event, not only by the presenters, but by 
people from every corner of the company. 

“This year was a particularly chal-
lenging Analyst Meeting,” said Investor 
Relations & Communications (IR&C) Vice 
President Ellen DeSanctis. “We had to 
deliver a compelling, energetic, invest-
able story that was built around strategic 
messages that were unchanged. Success 
depended on strong content, distinctive 
branding and flawless logistics.”

How did the team pull off a knock-
out performance in 2014? With support 
and input from many groups: Corporate 
Planning worked with business units, 
functions, Legal and the Controller 
group to develop the content. IR&C and 
Reprographics focused on dynamically 
delivering the Conoco Phillips brand. And 
Executive Services, Information Technol-
ogy (IT), the executive administrators, 
Security and Aviation ensured flawless 
logistics that culminated in a perfect day 
on Wall Street. 

Great content
Preparation was as intense and exten-
sive as training camp for a championship 

fight. Focused on 
incorporating lessons 
learned, planning 
started almost imme-
diately after the 2013 
meeting. 

“Our goal was to 
deliver content that 
told our story in a 
convincing way and 
distinguished us from 

our competitors,” said Corporate Planning 
& Portfolio  Management Director Connor 
Dunn. “Having Matt and Al take a tag-
team approach was very unique. To get 
the best content, they insisted on building 
out every detail before deciding on how 
they would take turns delivering them.”

Much of that content focused on the 
company’s Lower 48 unconventional 
resource plays. “These higher margin 
resources were a key feature of the 
presentation,” said Strategy & Portfolio 
Supervisor Kenny Brunette. “It was a 
great opportunity to communicate the 
success of our deliberate approach at 

Eagle Ford and 
Bakken, and the 
significant oppor-
tunities we have in 
the Permian and 
Niobrara.” 

Planning & Portfolio 
Management Man-
ager Ore Owodunni 
worked closely with 
Corporate Planning 

Director Marc Lemons, Investor Rela-
tions Manager Sid Bassett, and Investor 
Relations Director Vlad de la Cruz to help 
craft themes and integrate the strate-
gic, operational and financial business 
aspects. “The highlight of the process for 
me was working with colleagues across 

geographies, disciplines and functional 
areas,” Owodunni said.

He noted that the messaging process 
allowed everyone involved to reflect 
on the company’s long-term plans and 
vision. “Investors reacted favorably to the 
meeting because we were transparent 
about our plans and showed the sources 
of our volume and margin growth.”
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IR&C Vice President Ellen DeSanctis 
models boxing gloves while (from left) 
Matt Fox, Ryan Lance, Al Hirshberg and 
Jeff Sheets show off their personalized 
training robes during a celebration 
following the 2014 Analyst Meeting.

Large branded window banners display the company’s seven priorities in the NYSE 
Analyst Meeting presentation room.

Kenny Brunette

Connor Dunn

“Investors reacted favorably to 
the meeting because we were 
transparent about our plans 

and showed the sources of  our 
volume and margin growth.”

– Ore Owodunni
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Distinctive brand
Led by Director Chris Young, the Creative 
Services team fully utilized its talented 
group of designers 
to create an array 
of branded event 
materials. In addition 
to vibrant, detail-
rich slide graphics, 
they designed large 
branded window 
banners of the 
company’s seven pri-
orities, and an eye-

catching animated media wall to greet 
analysts as they entered the building. 
Contract Graphic Designers John Hart 
and Debbie Hall were dedicated to the 
effort, but the entire design crew played a 
role with outstanding results.

“A unified visual identity system flowed 
through every aspect of the event,” Young 
said. “We incorporated infographics for 
the first time and, 
although develop-
ment was challeng-
ing, it forced the 
team to focus on 
the most important 
aspects of each slide 
and present them 
in a visual manner 
that was quick to 
grasp and interesting. 
Overall, our attention 
to detail made it obvious to the analysts 
that Conoco Phillips has a well-conceived 

brand reflecting a strong and proud 
company.”

With content design and development 
taking up a lot of prep time, the team 
went down to the wire on presenter prac-
tice. Final rehearsals took place just days 
before the big event. External Communi-
cations Director Daren Beaudo enlisted 
the help of outside consultants as well 
as other employees to play the role of 
analysts asking tough questions. One of 
those drafted for the effort, Unconven-
tional Reservoir Program Manager Greg 
Leveille, enjoyed the opportunity. “They’re 

usually asking me the tough questions,” 
he said. “I have to admit I was inspired by 
their grasp of the material.”

Script and presentation review by 
Legal and the Controller group also 
came down to the 
wire. Senior Counsel 
Shannon Kinney and 
Finance Senior Advisor 
Beth Guidry care-
fully studied every 
word and number in 
the presentation and 
script. “We challenged 
the team with ques-
tions on nearly every 
page,” said Kinney. 
“And they came back quickly with expla-
nations and corrections when necessary.” 

Flawless logistics
Executive Services Director Hsin-Nan 
Smith served as project manager for 

event planning. “We couldn’t have done 
this without a team effort,” she said. 
“Everyone approached their role with 
utmost professionalism.” 

Security took advantage of an excel-
lent relationship with its NYSE counter-
parts to ensure seamless access to the 

venue, even getting 
IT’s audio/visual 
experts into the stock 
exchange hours 
before it opened on 
the morning of the 
event.

Executive IT 
Support Analyst 
Tracy Clayton made 
sure the right tech-
nology was in place 

to effectively deliver the show. On his list 
was ensuring the presenters had monitors 
available to see the slides. “That doesn’t 
seem like a huge task until you consider 
that the monitors needed to be positioned 
so that Ryan, Matt, 
Al and Jeff didn’t 
lose eye contact with 
the audience and 
webcast cameras.” 

 When the final bell 
rang, the team was 
pleased overall with 
the outcome. But 
analysts’ reactions 
are the final proof. 
Paul Sankey, of Wolfe 
Research, at times a 
critic of Conoco Phillips in the past, had 
this to say in his April 11 report titled “I’m 
in Love with COP:”

“We thought the Conoco Phillips analyst 
meeting was outstanding in presentation. 
Content was also far superior to recent 
detail-devoid XOM, CVX and RD Shell… 
Presenting in a duo on an open stage 
without notes, Matt Fox, EVP Explora-
tion and Production, and Al Hirshberg, 
EVP Technology and Projects, nailed their 
presentation of high-disclosure multi-
target slides. It directly revealed a deep 
knowledge of the story … underlining that 
this is a new management of an under-
developed massive upstream.”

Reflecting on the 2014 Analyst 
Meeting, DeSanctis said: “We achieved 
our goal of providing a compelling update 
to the investment community. Our new 
content will serve us in our investor rela-
tions activities for the rest of the year. As 
we know, the market never rests!” •
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After the 2014 Analyst Meeting, Ryan Lance appears on CNBC’s Closing Bell with host 
Kelly Evans.

Shannon Kinney

Hsin-Nan Smith

Beth Guidry

Tracy Clayton

Chris Young
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Congratulating the 2014 San Juan BU Ambassadors
by Amanda Aragon

This year’s graduating class in the 
San Juan Business Unit Ambassador 

Program was the largest – and highest 
scoring – since the Stakeholder Relations 
team started the program in 2011.

The participants were required to 
attend a series of training sessions to 
deepen their knowledge of the com-
pany’s operations and learn effective 
ways to engage, communicate and 
build relationships with diverse com-
munity stakeholders. Learning success 
was measured by an exit exam, and the 
average score among this year’s class 
members was 97 percent. 

The new graduates are among more 
than 200 Ambassadors who serve on 
nonprofit organization boards, volunteer 

at company-sponsored community 
events and make other contributions 
that help Conoco Phillips maintain 

its social license to conduct oil and 
gas operations in Colorado and New 
Mexico. •
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Eagle Ford achieves 
milestones and 
continues to expand
by Renee Griffin

In early May, Conoco Phillips surpassed 
cumulative production of 100 million 

barrels of oil equivalent (BOE) in its Eagle 
Ford, Texas asset. 

“This is an impressive milestone for any 
asset, but it takes on a special significance 
when you consider we were producing 
less than 1,500 BOE per day net on Jan. 
1, 2010,” said Helene Harding, general 
manager, Gulf Coast Business Unit.

Over the past four years, the company 
has grown from that base, reaching a new 
production record of more than 167,000 
BOE per day net in April.

Successful acreage capture
After more than three years of effort and 
approximately $7 billion in capital, the 
company captured about 93 percent 
of the asset’s core position. An impor-
tant factor in the program’s success 
was meeting critical dates by which the 
company must establish production or 
conduct down-hole operations. Missing 
these deadlines can lead to loss of valu-
able acreage.

A multidisciplinary team integrated and 
managed schedules for drilling, coiled 
tubing, stimulation, workovers, facility 
installations, pipeline installations and 

well testing to safely and efficiently meet 
more than 1,400 critical dates. The team 
also identified and implemented process 
improvements that helped minimize 
schedule interruptions and improve spud-
to-first-production cycle times.

Field office grand opening
Conoco Phillips’ new field office in 
Kenedy, Texas, a 60,000 square foot 
complex, houses employees and contrac-
tors previously scattered among several 
smaller offices. The 70-acre site includes 
a maintenance building and a 300-seat 
auditorium for large meetings, training 
programs and special events. 

“The new office complex represents 
our commitment to this legacy asset,” 
said Randy Black, manager, Eagle Ford 
operations. “Now we have to continue to 
deliver.” 

More facilities on the way
With Eagle Ford activities showing no 
signs of slowing down, Conoco Phillips is 
adding a fourth stabilization unit targeted 
to go online in 2016. The company’s three 
existing Eagle Ford stabilization units – 
Helena, Bordovsky and Sugarloaf – have 
a combined daily oil processing capacity 
of about 135,000 barrels. The new Karnes 
Stabilization Unit No. 4 is expected to 
boost that capacity by about 90,000 
barrels per day. 

The stabilization process removes light 
natural gas liquids (NGLs) from crude 

and is an operational requirement to 
meet pipeline specifications. The process 
reduces vapor emissions from production 
well tank flares and reduces the use of 
trucks for carrying oil to sale and delivery 
points. Stabilized oil retains some valu-
able NGLs, but it is safer for tank storage 
and transportation. 

 The company is also developing plans 
for a proposed transportation hub near 
the Helena unit that would include oil 
storage tanks and enhance oil flow assur-
ance and customer delivery flexibility. •

Gulf Coast Business Unit General Manager 
Helene Harding (center) and Lower 48 
& Latin America President Don Hrap 
(right) are joined by Kenedy Chamber of 
Commerce President Arnold Alaniz at the 
grand-opening celebration for the new 
Conoco Phillips Eagle Ford field office.

One of the training sessions for the 2014 Ambassador class
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Eldfisk II project 
on schedule
by Kjell Undall

A major milestone was reached in 
May when the two topside modules 

for the Eldfisk 2/7 S platform were 
transported offshore and successfully 
installed at the Eldfisk field.

The giant C00 module (wellbay and 
process area) and UQ0 module (living 

quarters and utility 
systems) were 
safely installed a 
couple of days 
after the trans-
portation barge 
left the fabrica-
tion yard at Stord, 
Norway. Module 
C00 and module 
UQ0 weighed 
9,800 and 6,200 

metric tons, respectively. Heavy lift vessel 
Saipem 7000 had to lift and install the 
modules separately.

Foundation
The Eldfisk II project lays the foundation 
for many more years of production at the 
field. Approved by the Norwegian Parlia-
ment in 2011, construction of the new 
platform jacket started in Cadiz, Spain 
the same year. It was installed on the 

field in 2013.
Topside construction started at Stord in 

2012. During the busiest periods, nearly 
2,000 people were involved at the yard.

‘‘The project team worked hard to max-
imize onshore completion of the topside 
modules at the Kværner Stord yard,” 
said Olav Henriksen, project manager, 
Eldfisk II. “The onshore commissioning 
went well, and the topside modules left 
the yard with maximum completion.” 

Offshore, Eldfisk II modifications 

continue on the existing Eldfisk Complex, 
with completion of all planned modifi-
cations prior to June 1. The remaining 
scope will be completed by the team now 
mobilizing for the offshore hook-up and 
commissioning of the 2/7 S platform.

Forty new wells
The drilling of 40 new production wells 
is also a major part of the project. Five 
wells have been pre-drilled, and the 
drilling campaign for the 35 remaining 
wells will start later in 2014. First oil is 
expected in early 2015.

The subsea and pipelines team has 
been preparing for a busy 2014 cam-
paign. Work planned for this summer 
includes wet storing and tie-in of pipeline 
spools. A vessel will trench the export 
pipelines installed 
in 2012 as well as 
install the power 
and communica-
tion cable from 
Ekofisk 2/4 Z to 
Eldfisk 2/7 S. 

“Eldfisk II has 
been a huge 
project with 
many different 
elements,” said 
Tor Inge Hansen, 
manager, Europe Capital Projects. “I am 
pleased to see that we are on sched-
ule for the next phase, so we can hand 
the new platform over to Operations in 
2015.” •
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Tor Inge Hansen

Olav Henriksen

Building a jack fence was one of the projects completed by Conoco Phillips employees 
who volunteered to help clean up and make repairs at North Dakota’s Little Missouri State 
Park in April. The park is within the Corral Creek-Bakken Unit of the company’s Williston 
asset, which is a key part of the Bakken development in the Lower 48 Rockies Business 
Unit. Other volunteer projects at the park included cleaning shower facilities, repairing 
light fixtures, installing gravel in horse pens and moving and cleaning picnic tables.

Employees volunteer at North Dakota park

The Eldfisk C00 module hangs from the cranes of the heavy lift vessel while the 
accommodation module waits on the barge. 

continued
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University donations 
fuel oil and gas 
industry’s future
by Andrea Urbanek

Over the last few months, Conoco-
Phillips has committed more than 

$12 million to five U.S. universities. 
In addition to the company’s annual 
university contributions, these donations 
will support a range of activities, from 
establishing a water research center to 
strengthening diversity programs. 

The oil and gas industry faces a chal-
lenge as its highly experienced workforce 
reaches retirement age. More than half 
of projected 2020 petro-tech workers are 
students today. These contributions will 
support the students and universities that 
will drive the future of the energy industry. 

Colorado School of Mines
In March, Conoco Phillips announced 
the establishment of the Conoco Phillips 
Center for a Sustainable WE²ST (Water-
Energy Education, Science and Technol-
ogy) at Colorado School of Mines. The 
$3 million investment will enable the 
center to focus on research and promot-

ing joint sustainability of unconventional 
energy production and water resources.

“We cannot be a leading exploration 
and production company without also 
being a great water company,” said Al 
Hirshberg, executive vice president, Tech-
nology and Projects. “The Conoco Phillips 
Center for a Sustainable WE²ST is an 
important extension of our existing global 
efforts around water sustainability.”

Areas of focus for the center include 

education, community acceptance, 
communication and corporate social 
responsibility research, and integrated 
water resources assessment research. 
The research and educational initiatives 
undertaken at the center will benefit not 
only unconventional energy producers 
and water-reliant industrial stakeholders, 
but also the general public. 

“Challenges presented by water are 
diverse and highly specialized,” said Fran 
Vallejo, vice president and treasurer, a 
Colorado School of Mines graduate and 
the company’s executive sponsor for the 
school. “They require innovative ideas 
and solutions from the best and brightest 
minds, which is why we are proud to col-
laborate with Colorado School of Mines 
to develop this state-of-the-art center.”

Texas Tech University
The company’s $1 million donation to 
Texas Tech will establish the Conoco-
Phillips Center for Engineering Enrich-
ment and Diversity to support student 
recruitment, retention and diversity in the 
Whitacre College of Engineering.

Located in the Engineering Center 
building, the Conoco Phillips Center for 
Engineering Enrichment and Diversity will 
enhance recruiting efforts among histori-
cally underrepresented groups and serve 
as a central location for student academic 
support services within the Whitacre 
College. The center also will unite existing 
programs to better serve current and pro-
spective engineering students at Texas 
Tech in support of the college’s goal to 
increase student diversity over the next 
five years.

“We’re pleased to continue our long-
standing commitment to the Texas Tech 
engineering program by establishing 
the Conoco Phillips Center for Engineer-
ing Enrichment and Diversity,” said Tom 
Mathiasmeier, general manager, North 
America Gas & Power, a Texas Tech 
alumnus and the company’s executive 
sponsor for the university. “Diversity and 
inclusion is a priority for us at Conoco-
Phillips, and we’re proud to be able to 
extend this important initiative to the 
engineering students at Texas Tech.”

The center will house the Conoco-
Phillips Bridge Program, which provides 
academic skills training, tutoring, peer 
mentoring and other academic support 
services for incoming freshmen engi-
neering students. The Conoco Phillips 
Diversity Lecture Series will provide 

semiannual lectures on diversity and 
inclusivity in the workplace.

It will also support a number of existing 
student diversity programs within the 
Whitacre College, as well as allowing 
coordination of activities for the college’s 
alliance of student diversity organizations 
and providing a location for guest lec-
tures, internship opportunities and other 
activities for student members. 

To help increase enrollment by students 
of underrepresented groups in engineer-
ing programs, the Conoco Phillips Center 
for Engineering Enrichment and Diversity 
will expand the college’s recruiting efforts 
in diverse Texas school districts. Select 
high school students from these districts 
will be invited to visit the Texas Tech 
campus in Lubbock to experience college 
life firsthand, with travel costs provided 
by the center.

The center will also invite guidance 
counselors and advisers from select 
school districts to visit Texas Tech for the 
Conoco Phillips Engineering Weekend 
Showcase, a two-day campus event 
highlighting the Whitacre College of 
Engineering and the student diversity and 
support programs.

Texas A&M University
Conoco Phillips contributed $6 million 
to Texas A&M’s Dwight Look College of 
Engineering. The multi-year donation will 
support construction of the new Engi-
neering Education Complex (EEC). During 
an event at the company’s Houston 
headquarters, Conoco Phillips Chairman 
and Chief Executive Officer Ryan Lance 
presented the check to Dr. M. Katherine 
Banks, vice chancellor and dean of engi-
neering at Texas A&M University. 

“An educated workforce drives our 
global economic future, and we’re proud 
to continue to support some of the best 
and brightest minds through this dona-
tion,” said Bill Bullock, vice president, 
Corporate Planning & Development, a 
Texas A&M graduate and the company’s 
executive sponsor for the university. 
“Texas A&M consistently delivers top-tier 
graduates that continually make a sub-
stantial impact within our company and 
around the world.”

The EEC will be dedicated solely to 
undergraduate engineering education, 
and will be built adjacent to the existing 
Zachry Engineering Center, which will be 
renovated during the new construction 
project. When completed, the two centers 

Presenting the Conoco Phillips donation 
to the Colorado of School of Mines are 
(from left): Samer Adham, manager, 
Water Solutions; Kendra Lema, director, 
Unconventional Projects; and Fran Vallejo, 
vice president and treasurer.
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will feature 600,000 square feet of state-
of-the-art learning space. An innovative 
learning environment, the complex will 
feature flexible classrooms, design and 
fabrication shared-use laboratories, col-
laborative space and tutoring services. It 
will be the hub of undergraduate engi-
neering. In recognition of the company’s 
support, the EEC lobby will be designated 
as the Conoco Phillips Atrium.

Oklahoma State University
The company donated $1 million toward 
building a new home for Oklahoma State 
University’s Spears School of Busi-
ness. The new building will serve as the 
eastern anchor of the university’s main 
quad. It will increase the space available 
to Spears School of Business’ 5,000 
students and faculty members, becom-
ing a magnet for attracting the region’s 
best minds to engage in dialogue about 
business, entrepreneurship, economics, 
law and policy issues.

The Conoco Phillips Student Lounge will 
be a gathering place for undergraduate 
and graduate students, providing a central 
and dynamic location for collaboration, 
studying and relaxation between classes.

“Oklahoma State University continues 
to provide Conoco Phillips with top talent,” 
said Assistant Controller Ken Seaman, 
Conoco Phillips’ executive sponsor for 
OSU and a university alumnus. “We’re 
proud to continue to support the univer-
sity and the Spears School of Business 
through this investment.”

Seaman presented the check to OSU’s 
Dr. Ken Eastman, interim dean and asso-

ciate professor of management, Spears 
School of Business, during a special 
ceremony on Conoco Phillips’ downtown 
campus in Bartlesville, Oklahoma.

The University of Texas at Austin
In May, the company continued its 
commitment to funding quality higher 
education by presenting The University 
of Texas at Austin with a contribution of 
$1.185 million.

 “We’re pleased to continue our invest-
ment in The University of Texas at Austin,” 
said Larry Archibald, senior vice president, 
Exploration and the company’s executive 
sponsor for UT Austin. “These funds will 
help support highly talented, innovative 
students who will one day contribute to 
the success of our industry.”

 Of the total donation, $685,000 will 
support programs and activities that 
stimulate interest and professional 
development among students and faculty 
in the Cockrell School of Engineering, 
the McCombs School of Business, the 
College of Natural Sciences and the 
Jackson School of Geosciences.

The remaining $500,000 represents 
half of a $1 million pledge to name and 
support the Conoco Phillips Student 
Project Laboratory within the Cockrell 
School’s new Engineering Education and 
Research Center. This five-year funding 
will support multidisciplinary student 
engineering projects, enabling collabora-
tion and hands-on training to prepare 
students to launch their careers. Conoco-
Phillips will contribute the remaining 
$500,000 in 2015. •
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‘Wood on the Wing’ book 
recognized for excellence

The “Wood on the Wing” book created 
to commemorate Conoco Phillips’ 

31-piece collection of wildfowl wood carv-
ings has won the Printing Industries – Gulf 
Coast Graphic Excellence Award. This 
annual competition recognizes the finest 
printed materials produced by leading 
regional printers and designers. “Wood on 
the Wing” was written, designed and pro-
duced by Brand & 
Community Rela-
tions and Investor 
Relations & 
Communications.

Each art piece 
was a “Best 
in Gulf South” 
winning entry 
at the Louisiana 
Wildfowl Carvers Festival since 1979. The 
collection is intended to heighten public 
appreciation of wildfowl resources and 
encourage concern for habitat protection. 

Carvings are displayed in the west 
lobby of the Bartlesville Plaza Office 
Building, at the Woolaroc Museum, and in 
the Houston headquarters. 

The collection continues to expand. 
The 2013 award-winning carving, “Great 
Crested Flycatchers,” is scheduled to be 
installed in the Houston headquarters this 
summer. •

Conoco Phillips 2014 Dependent 
Scholarship Program

The Conoco Phillips Dependent Schol-
arship Program provides financial 

assistance to dependents of employ-
ees who might not be able to meet the 
expenses of a college education. The 
program is true to the company’s SPIRIT 
Values by recognizing that the company’s 
success depends upon the commitment, 
capabilities and diversity of employees.

This year Conoco Phillips awarded 33 
scholarships and named 30 alternates. 
Winners were selected by a neutral 
outside administrator based on academic 
excellence, community service and 
financial need. Recipients may use their 
Conoco Phillips scholarship to attend an 
accredited educational college or univer-
sity of their choice.

Each recipient will receive a $4,000 
award, renewable yearly based on scho-
lastic achievement, for a four-year total 
of $16,000. •
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GWSC shines in 
Eighth Annual 
Environment Fair
by Sarah Mroueh

In April, Qatar Petroleum (QP) held its 
eighth highly-successful Environment 

Fair in the Qatar National Convention 
Center. The event attracted big names 
from the oil and gas industry, including 
the Conoco Phillips Global Water Sustain-
ability Center (GWSC), the company’s 
designated center of excellence for 
research into water sustainability in Qatar. 

The Environment Fair is an ideal 
opportunity for GWSC to highlight the 
center’s community investment initiatives. 
Drawing on this year’s fair theme, “Water 
in the Oil and Gas Industry,” the booth 
was designed to be especially appeal-
ing to school children. A section featured 
GWSC’s 2013 Junior Filmmakers Com-
petition, considered one of the center’s 
most successful community initiatives 
with 19 Doha-area schools participating. 
The top three videos and a three-minute 
montage of all submitted films played 
during the fair.

Working with Mad Science, a world-
wide franchise that brings science edu-
cation to millions of children each year, 
the company created the Exploration 

Zone. An interactive science show 
explained the different states of water 
and its impact on the earth’s ecosystem. 
Children were taught the importance 
of conserving water and ways to do 
so. They also had the opportunity to 
conduct their own experiments in the 
Make and Take section.

At the booth’s Hospitality Zone, GWSC 
personnel described the research center 
and its future plans to contribute to 
Qatar’s long-term water sustainability. The 
team also showcased its overview presen-
tation, highlighting the center’s latest tech-
nology in water desalination and various 
campaigns that help raise awareness 
around water conservation in Qatar.

During the four-day fair, GWSC 

took part in knowledge sharing ses-
sions. GWSC Assistant Scientist Eman 
Al-Shamari presented “Advanced Tech-
nologies for Produced Water Treatment,” 
and Zaid K. Chowdhury, GWSC’s newly 
appointed director, gave a talk about pro-
moting water sustainability in Qatar.

After the successful event, the fair 
organizers presented Conoco Phillips its 
Best Stand: Educational Activities award 
for its enrichment programs in populariz-
ing science among children and light-
ing up little thinkers’ brains by making 
science fun and relatable. More than 
4,000 visitors to the GWSC booth made 
it one of the center’s most impactful ini-
tiatives for spreading water sustainability 
awareness. •

Insight, information shared at Corporate Fleet Services gathering
by David Austin

Corporate Fleet Services, part of 
Real Estate and Facilities Services 

(REFS), oversees Conoco Phillips’ fleet 
of nearly 2,700 motorized vehicles for 
all of North America. While most of the 
vehicles are pickup trucks used on work 

sites, the fleet includes everything from 
forklifts to utility tractors to off-road 
utility vehicles. Corporate Fleet Ser-
vices orders all of the vehicles, as well 
as driver changes and vehicle transfers 
from one location to another. 

In March, Corporate Fleet Services 
hosted a three-day training session and 
workshop in Bartlesville, Oklahoma. Orga-
nized by fleet specialists Jessica Harper 
and Cindy Moseley, the event drew nearly 
40 people from 11 different states, most of 
them fleet coordinators.

The event offered insight into Corpo-
rate Fleet Services’ policies and ser-
vices. Among the presenters was Reggie 
Hughes, vehicle fleet technician. Located 
in Farmington, New Mexico, Hughes 
serves as a fleet coordinator for the San 
Juan Business Unit, home of Corporate 
Fleet Services’ largest North America ve-
hicle count, with approximately 500 units. 

“I think this was very beneficial,” said 

Hughes of the gathering. “It was nice to be 
able to open up discussions among all of 
the fleet coordinators who were there. We 
were able to meet face to face and share 
knowledge, and that’s always important.”

Also at the event were representatives 
of Conoco Phillips vendor Wheels, who 
offered insight into their company and its 
role. As the new leasing company for the 
Conoco Phillips fleet, Wheels maintains 
the company’s database of motorized 
vehicles as well as their registration, main-
tenance and fueling needs.

Event organizer Harper is already 
looking ahead. “This was the first one 
that we’ve had, but we would like to turn 
it into an annual event. There was a lot 
of learning and sharing of best practices. 
With our corporate vehicle fleet spread 
throughout North America, we would like 
to standardize our policies as much as 
possible because there are cost savings 
to be realized if we do.” •
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Local school children enjoy a presentation of the different states of water.

Fleet specialists (from left) Cindy Moseley 
and Jessica Harper coordinated a Corpo-
rate Fleet Services training session and 
workshop held March 26-28 in Bartles-
ville, Oklahoma.
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spirit Magazine article gets 
honorable mention

Natasha Mitchell, senior analyst, Inter-
nal Communications, HR Shared 

Services, received 
honorable mention for 
Best Feature Article 
(Print) category in 
the 2013 Ragan’s 
Employee Communica-
tions Awards. Mitchell’s 
entry, “HR Connections: 
Bridging the ‘know-do’ 
gap,” was published in the first quarter 
2013 edition of spirit Magazine.

Ragan received more than 300 entries 
from around the world in this year’s 
competition, considered one of the most 
prestigious in the public relations and cor-
porate communications industry. Ragan’s 
popular news sites are read by some 
800,000 communication professionals 
in every country in the world, including 
nearly 600,000 in North America alone.

Conoco Phillips earns InfoWeek’s 
“Elite 100” designation 

Conoco Phillips has been recognized for 
the second year in InfoWeek’s “Elite 100” 
list for its innovative use of technology. 
The list also considers how effectively 
companies leverage trending technolo-
gies, such as data analytics, cloud-based 
models and mobility.

Only two energy companies made the 
2014 list. This year’s submission high-
lighted the MaxBook application, a Web-
based tool that facilitates the well design 
and delivery process through knowledge 
sharing and collaboration. One of the 
largest custom-developed applications 
in the Conoco Phillips portfolio, it docu-
ments input at each stage of the process 
– from drilling to well plug and abandon. 
MaxBook has been used to document 
activities on more than 900 jobs and has 
approximately 2,000 active users. Con-
gratulations to the many individuals and 
teams who built this innovative solution.

Global Wells raises funds and 
awareness for MOLU

On April 4, the Global Wells group 
participated in a community outreach 
event benefitting Hayes Elementary 
School and the Offshore Energy Center 
(OEC). The team spent the day assisting 
170 students during their engagement 
with the Mobile Oilfield Learning Unit 
(MOLU) exhibition, an offshore museum 
on wheels that travels to elementary 
schools around the U.S. to teach about 
energy and the technologies and sci-
ences used in the oil and gas industry. 
The Global Wells group earned a $1,000 
Conoco Phillips volunteer team grant on 
behalf of the OEC that will allow future 
MOLU visits to schools with limited 
funding. Glenn Schaaf, vice president, 
Wells & Marine and the Conoco Phillips 
Offshore Energy Center Board of Direc-
tors representative, recently announced 
the Company’s intent to sponsor the 
construction of MOLU 2. •

News Briefs

Natasha Mitchell
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Innovation Challenge 
attracts top IT talent 
Conoco Phillips welcomes 
university students for first‑of‑its‑kind 
programing competition 

by Amy Rude

One of the biggest challenges the 
Information Technology (IT) Univer-

sity Recruiting team faces is attracting 
technically innovative students to the 
energy industry. Conoco Phillips competes 
against companies like Google, Facebook, 
Microsoft and Amazon for IT talent. 

So how does Conoco Phillips reach 
students who otherwise wouldn’t give the 
company a second glance? By hosting 
a coding competition using cutting-edge 
technologies and giving away lots of cash 
and cool prizes! 

For the Conoco Phillips Innovation 
Challenge, students completed an online 
application to compete in the two-day 
event. The final 16 students represented 
nine prestigious universities. 

The four teams had 16 hours to com-
plete a programing challenge using one of 
four technologies. The challenges included 
writing several applications: one that 
displays well data using Google Glass; 
one for a Pebble Watch; an interface that 
dynamically sized graphics to fit various 

screen sizes; and an Apple iPad mobile 
app. The challenges were designed to 
mimic those faced in the industry. Teams 
were supported by technical mentors who 
are IT subject matter experts. 

To showcase their solutions, the teams 
developed demos and delivered a presen-
tation. IT supervisors and directors judged 
the presentations while CIO Mike Pfister 
hosted a Q&A session. The winning teams 
were presented with more than $25,000 
in cash and prizes. No participant walked 
away empty handed. 

Participant feedback was overwhelm-
ingly positive. Many of the competitors 

were surprised to learn the types of 
technologies Conoco Phillips uses. “This 
challenge was awesome!” said one partic-
ipant. “It was great meeting industry pros 
and working together with high-achieving 
peers to build a really cool app.”

Participants also commented on the 
positive Conoco Phillips culture: “Love 
the people, love the culture, impressive 
technology and resources,” one student 
said.

The inaugural Conoco Phillips Innovation 
Challenge was a huge success, and plans 
are already underway for an even better 
event next year. •

Above: (from top) The winning team receives a $10,000 check from Avis Braggs, IT 
manager, HR, Finance & SAP and Mike Pfister, CIO, both 2014 Innovation Challenge 
committee members.
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And the 2014 prize goes to … Blue Ventures

by Sandra Duncan

In another close competition among 
several worthy finalist organizations, 

the Blue Ventures Madagascar Con-
servation team was awarded the 2014 
St Andrews Prize for the Environment.

The innovative Blue Ventures project 
empowers local communities in south-
west Madagascar to protect their marine 
environment and manage their resources 
sustainably. The project integrates holistic 
community-based health services within 
local biodiversity conservation initiatives.

At a ceremony at the University of 
St Andrews on May 1, Vikas Mohan, 
representing the Blue Ventures team, 
was presented with the winning prize of 
$100,000. Vikas said, “I am delighted 
with this win. It will enable us to under-
take a rigorous process evaluation of 
our programs and also provide funding 
to replicate this integrated approach on 

and around the Barren Isles Archipelago, 
where we are supporting the formation of 
one of the largest marine protected areas 
in the western Indian Ocean.”

Sir Crispin Tickell, chairman of the 
St Andrews Prize for the Environment 
Trustees, said, “This is the 16th award 
of the prize, and we are delighted to 
have been able to support yet another 
empowering and innovative project that 
will make a huge difference locally to 

the knowledge and livelihood of rural 
communities. We aim to find and reward 
entrepreneurs with original and practical 
ideas for coping with specific environ-
mental problems. I am confident that 
this year’s winners will use their award 
funding to drive their specific training 
and educational efforts where it will 
reap the maximum of benefit for those 
concerned.”

This year’s runners-up, each presented 
with a check for $25,000, included:

Inga Foundation: “Land for Life” 
program, which aims to create sustain-
able rural livelihoods in tropical areas 
across the world. The project provides 
farmers with hands-on training, inga tree 
seeds and ongoing support, enabling 
them to establish alley-cropping on their 
land. This initiative creates a sustain-
able rural livelihood for farmers and their 

families, providing them with food secu-
rity and the ability to grow cash crops.

Reef Check: “Empowering local 
Communities to Improve Reef Health,” 
a worldwide project that trains coastal 
community members, including fishers, 
to scientifically survey the health of 
coral reefs and to create non-extractive 
businesses that can provide a higher 
income than fishing. So far, Reef Check 

has trained thousands of volunteers to 
survey over 4,000 reefs in 90 tropical 
countries and has helped set up many 
ecologically sound and economically 
sustainable marine protected areas.

To mark the significance of 15 years 
of the prize, previous winners were 
welcomed back to St Andrews this year, 
where they delivered a public lecture 
titled “Eight People who are Chang-
ing the World.” In this session, they 
explained how winning the prize has 
helped their work and how their projects 
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Clockwise from top: Octupuses 
landed on the opening day of a fishery 
reserve; school scholarship recipients; 
aquaculture business training group
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have developed and progressed.
As part of the prize program, a public 

lecture was given by Dame Fiona Reyn-
olds, DBE, master of Emmanuel College, 
Cambridge on April 30 titled “Beyond 
Pounds: Valuing the Things that Really 
Matter.”

“Global warming and the finite nature 

of fossil fuels together present one of 
the greatest threats to the 21st century,” 
said University of St Andrews Principal 
and Vice Chancellor Louise Richard-
son. “At the University of St Andrews, 
we are working to address this threat 
both locally and internationally, on 
a theoretical and practical level with 

ground-breaking research in this field, 
the creation of a six-turbine wind farm 
and the development of a center of 
renewable energy. The St Andrews Prize 
for the Environment is a natural progres-
sion of this effort, allowing the university 
to honor and support the bright ideas 
that have the potential to translate into 
world-changing action.”

Conoco Phillips U.K. President David 
Chenier added, “Through our involve-
ment with the St Andrews Prize for the 
Environment, we can understand some 
of the issues faced over a wide spectrum 
of communities as we work with groups 
on the development of new technology, 
ideas and solutions that will all ulti-
mately create a path to a more secure 
and sustainable environment for future 
generations. The forum lets us directly 
recognize those people who make a dif-
ference with their innovative ideas. It also 
gives our people the opportunity to be 
involved in the development and sustain-
ability of these life-changing projects.” •
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Above: (clockwise from top) Seaweed 
farming; aquaculture business training 
exercise; community health client with 
mother and baby; sea cucumber farming

Left: Members of the Safidy community 
health team (left to right) Balbine Perevizy, 
Laura Razaka and Caroline Savitzky
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In Qatar, researchers share knowledge and explore opportunities

More than 45 engineers and scien-
tists from the oil and gas industry 

gathered to discuss collaborative research 
opportunities during the biannual Petro-
leum Environmental Research Forum 
(PERF) meeting held April 14-15 at Doha’s 
Qatar Science and Technology Park 
(QSTP). Hosted jointly by Conoco Phillips, 
Qatar Petroleum and Total, the event 
provided participants with the opportunity 
to learn about the ongoing research of 
energy companies operating at QSTP. 

Samer Adham, manager, Water Solu-
tions, and a member of the PERF board 
of directors, welcomed guests. “It is a 
pleasure to share knowledge and identify 
projects for potential collaborations,” said 
Adham. “It is a remarkable example of 
collaboration to have three of QSTP’s oil 
and gas research centers jointly host this 
international event.” 

Representatives from energy research 
centers operating at QSTP then pre-
sented highlights of their environmental 
research programs. A tour of four of the 
research centers offered participants 
another opportunity to learn about 
ongoing activities and capabilities. 

Qatar Petroleum hosted a luncheon to 
welcome the PERF meeting participants. 

Nassar Al-Mohannadi, manager of the 
Qatar Petroleum Research Center at 
QSTP, summarized activities and research 
programs being implemented. Ali Al-
Mulla, Qatar Petroleum’s manager of 
Health, Safety & Environment, gave the 
keynote address. 

The second day featured research 
activities involving the Qatar University’s 
Gas Processing Center and the Qatar 
Foundation’s Energy and Environment 
Research Institute.

Then, a brainstorming session offered 

participants a chance to identify new 
environmental research opportunities and 
propose collaborative research proj-
ects, some of which were selected for 
further development by PERF member 
companies. 

In addition to Conoco Phillips, par-
ticipants included representatives from 
British Petroleum, Chevron, ExxonMobil, 
Maersk Oil, Phillips 66, Qatar Petroleum, 
Saudi Aramco, Shell and Total, as well as 
research centers, universities and indus-
try consultants. •
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Australia delivers 
energy to the largest 
industry event in the 
Southern Hemisphere
by Liz Del Borrello

“Delivering energy to the world” took 
on a slightly new meaning during 

a recent petroleum industry conference in 
Perth, Western Australia April 7-9.

The Conoco Phillips distinctive curved 
stand and recharge station attracted 
many of the 3,500-plus delegates and 
220 exhibitors.

Delegates were invited to recharge 
their batteries while enjoying a Timorese 
organic fair-trade coffee — many plug-
ging in their iPhone, BlackBerry, laptop 
or iPad.

The event is run by the Australian 
Petroleum Production & Exploration 
Association (APPEA), the national asso-
ciation (called a peak body in Austra-
lia) representing Australia’s petroleum 
exploration and production industry. It is 

the largest annual upstream event in the 
Southern Hemisphere, attracting many 
worldwide delegates. APPEA 2014 was a 
great preview of Perth’s hospitality, as the 
city prepares to host LNG18 in 2016. •

Above: More than 1,000 cups of coffee 
were served over the three-day event. 
Photograph by Evidently

Right: U.S. Consul General for Western 
Australia Cynthia Griffin (left) visits the 
Conoco Phillips booth with Australia-West 
President Todd Creeger and External 
Communications Advisor Liz Del Borrello.

Petroleum Environmental Research Forum participants gather at the Qatar Science and 
Technology Park.
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Archimedes Awards:
Celebrating 10 years of Knowledge Sharing 
by Claire Condit

Winners of the 2013 Knowledge 
Sharing Archimedes Awards gath-

ered on March 20 in Houston and around 
the world via webcast to celebrate their 
extraordinary accomplishments. Winners 
hailed from 10 countries and contributed 
more than $700 million in documented 
business value, as well as a significant 
health, safety and environmental impact. 

“Ten years of this kind of success 
is quite impressive,” said Matt Fox, 
executive vice president, Exploration 
& Production. “Effective knowledge 

sharing around the globe has made a 
huge financial and cultural impact on the 
company.” 

Conoco Phillips Canada also held 
a regional celebration in Calgary on 
April 29. President Ken Lueers recog-
nized more than 90 Archimedes Award 
team recipients. With three 2013 awards, 
Canada continues to be a leader in 
knowledge sharing.

To learn more about the 2013 winners 
and how to apply for the 2014 Archime-
des Awards, please access the Knowl-
edge Sharing home page on The Mark. •

Left: Conoco Phillips 
Canada President Ken 
Lueers (right) presents 
the Integration Award 
to (from left) Kevin 
Wilfing, project manager, 
Integrated Well Pads; 
Ian Ramshaw, Surmont 3 
Breakthrough PIM; Jag 
Guntar, facilities project 
manager; and David 
Twaite, general manager, 
Capital Projects.

Right: Archime-
des Give Award 

winners are (from 
left) Sylvia Haydu, 

junior hydrody-
namicist/drafter; 

Kristen Seams, 
hydrodynamics 

engineer; and 
Carol Rix, team 
lead, Hydrody-

namics, Western 
Canada BU.

Left: Archimedes 
Guts Award winners 
are (from left) Rob 
Evans, director, 
Communications; 
Lorne Calkins, 
analyst, Infra-
structure Services; 
Brenda Mowbray, 
director, Continuous 
Improvement; Paul 
Henry, analyst, Infra-
structure Services; 
and Paul Miller, 
general manager, 
Supply Chain.

2013 Archimedes Award Winners
Give Awards
Australia – APLNG upstream operator staffing 

intervention
Canada – Hydrodynamics team in the 

Western Canadian Business Unit
Lower 48 – Eagle Ford Integrated Operations 

of the Future
Norway – Integrated Safe System to Work

Grab Awards
Asia Pacific – Gumusut EPS production 

resumption
Lower 48 – Wellbore strengthening

Gather Awards
Alaska – Kuparuk flare integrity studies
China – Rate enhancement initiative and water 

injectivity sustainment at Bohai Bay
Norway – Ekofisk field pilot of gas lift 

surveillance and optimization: CO2 tracer 
technology

Guts Awards
Alaska – Meltwater reservoir containment
Canada – 2013 Calgary flood response

Networks of the Year
Facility Optimization
Facilities Integrity
Power and Automation
Supply Chain
Hall of Honor
Rotating Equipment

Integration Awards
Integration of Asia Pacific via collaboration and 

sharing of resources
Alaska’s capital project collaboration for 

capital efficiency
Norway’s PEAK Integration team
Oil sands development and technology

OneWiki Individual Awards
Michael Casteel, AWC 1 construction 

manager, Canada Business Unit
Allen Dodson, engineering manager, Australia 

Business Unit
Vikrant Joshi, senior construction manager, 

Projects, Supply Chain & Aviation
Bob Peebles, supervisor, Power & 

Automation, Global Production Excellence
Herdi Sakti, manager, Integrated Planning 

Offshore, Indonesia Business Unit
John J. Schuelke, manager, Construction 

Group, Alaska Business Unit
Ken Shelton, site QA/QC manager,  

Conoco Phillips Canada
Jamison Soybel, intern
Gordon Stobie (retiree) 
Mikel West

OneWiki Portal Awards
Geomodeling NoE
Pipeline & Subsea Systems Integrity (PSSI) 

NoE
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Where in the 
world will Garth 
go next? 
It’s hard to believe that Investor Rela-

tions & Communications Senior Videog-
rapher Garth Hannum began his career 
with the company as a technician at the 
Billings Refinery Asphalt Lab in 1984. 
Anyone who has crossed paths with Garth 
might naturally assume that he was 
born in the 1980s with a camera in his 
hands. He looks that young and fit, 
and he has been the most visible and 
prolific contributor to the company’s 
visual identity through a vast collection 
of images and videos. 

From Billings, 
Garth moved 
to Ponca City, 
where the explo-
ration research 
department 
maintained a 
small graphics 
and photography 
group led by 
Diane Beall, who 
is now retired. 
“She took a 
chance on me, 
and it changed 
my life. Some amazing projects were 
going on, and eventually, I took over 
the photo lab there documenting the 
projects.”

In 2000, Garth transferred to Houston 
as a corporate photographer. His photo-
graphs have been the hallmark of every 
Annual Report since 2001, as well as 
every spirit Magazine since the first issue 
in 2007. Among his most memorable 
cover shots is the stunning sunset view 
of Bohai Bay on the award-winning third 
quarter 2007 issue.

Garth says he couldn’t be everywhere, 

but in truth he has been. And everybody 
seems to know him. No matter where he 
goes, he inevitably runs into people he 
got to know on his many journeys. 

What was his most exciting destination? 
He has trouble narrowing that down. “Syria 
was fascinating, and in fact I ended up 
being there on Sept. 11, 2001, which is a 
story in itself. The Reindeer Festival in the 
Timon Pechora region of northern Russia 
comes to mind. The seismic project we 
did in the Peruvian jungle was also very 

interesting. And I love Southeast Asia.”
One of his favorites was Vietnam, 

where the company sponsored Opera-
tion Smile medical missions. “We actually 
saved lives there. I’ll never forget the look 
on the faces of parents after their children 
underwent successful cleft palate surger-
ies. The burn missions really tugged at 
your heart strings. In remote villages 
with no electricity, they used oil lamps. 
Children were often severely burned in 
accidental fires. When I look back at 
those images it still affects me.”

Garth recalls projects in 30 countries. 

“What I’m most proud of is that, after 
doing this for so long, I developed 
relationships based on trust. Operations 
employees often did not have time to 
babysit a photographer. So they’d hand 
me a camera pass or a vehicle pass and 
assume I knew the rules. They trusted me 
enough to know I wouldn’t go places or 
do things where I might get hurt. 

“I always knew what the limits were, 
and I also knew that wherever I was in 
the world, Conoco Phillips had a good 

system in place. I never 
worried because I knew 
people were looking out 
for my safety. In almost 
30 years of traveling to 

unfamiliar and challenging locations, I 
never had a lost-time accident or took a 
day of sick leave.”

Garth’s approach helped ensure that he 
captured the full story. “When I traveled 
I didn’t just go to the office or talk to just 
the communications people, I went into 
the field and rode around in the truck with 
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Clockwise from top left: Garth spends 
time in Timon Pechora during the 
Reindeer Festival; capturing aerial shots 
of the Britannia Platform in the U.K. North 
Sea; the award-winning third quarter 
2007 spirit Magazine is one of Garth’s 15 
covers; dressed for warmth and safety on 
Alaska’s North Slope; and surrounded by 
local friends at an Indonesian school.
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the guys at the worksite. It gave me a 
really good perspective about what was 
really going on. I came to realize that it’s 
not one or two or ten people, it’s every-
body doing their job and caring about 
the company that keeps things going. 
When I got out to some of these remote 
places and witnessed everything they do 
to make a project successful, I began to 
realize how much teamwork and effort it 
really does take.”

Garth’s retirement, effective July 31, 
may signal the end of an era, but his 
vision and legacy will remain in living 
color for years to come. •

From top: Garth dons scrubs to record the 
Vietnam Operation Smile surgical team 
in action; and sharing a happy moment 
with one of the many children who have 
benefitted from Operation Smile.

Finance holds inaugural Accounting Challenge for college students 
by Jackie Griffin

The Finance function brought 
together some of the best and 

brightest college students for the  
function’s first-ever Accounting Chal-
lenge in Bartlesville, Oklahoma. Steve 
Wood, manager, Finance Functional 
Excellence and Ryan Reynolds, Finance 
Recruiting and internship coordinator, 
organized and managed the event with a 
committee of new hires. 

Participating students came from 12 
different universities across the country. 
To be eligible for the challenge, students 
were required to have completed at least 
nine hours of accounting and have a 
minimum of a 3.25 grade point average 
(GPA). From close to 140 applicants, 30 
students were selected, averaging a  
3.8 GPA. 

 “While we had high expectations 
for the program’s first year, we were 
blown away by not only the number of 
people who applied from many differ-
ent schools, but also the caliber of the 

applicants,” said Steve Wood. “We had 
a very competitive group and choosing 
just 30 was extremely difficult.”

For the challenge, the students were 
placed in teams of three and charged 
with solving an oil and gas focused 
accounting problem. All students 
attended a Fundamentals of Petro-
leum class then sent a team member 
to presentations on either Financial 
Statements, Joint Interest Accounting 
or Revenue Accounting, all taught by 
ConocoPhillips employees. 

Armed with the knowledge gained 
in the presentations, teams then came 
back together to solve their accounting 
problem with the help of ConocoPhillips 
mentors and coaches. Students also 
collaborated to answer five essay ques-
tions that focused on the overall Energy 
industry. To conclude the challenge, 
they presented their findings to a panel 
of ConocoPhillips Finance employee 
evaluators. 

“The program’s 
success is directly tied to 
the outstanding employee 
support we received,” 
said Steve Wood. “From 
helping on the planning 
committee to teach-
ing breakout sessions 
to serving as mentors, 
coaches and evaluators, 
we greatly appreciate 
employees lending their 
time and expertise to the 
challenge.”
The top four teams 

received a cash gift of 
$12,000 for first place, $6,000 for 
second place, $3,000 for third place, and 
$1,500 for fourth place. Additionally, a 
SPIRIT award of $1,500 was given to the 
team that best demonstrated the SPIRIT 
Values during the competition. 

In a survey participants completed 
after the challenge, students shared 
their feedback. One student said “It was 
a great event! I would definitely recom-
mend it to my friends.” Another wrote 
“ConocoPhillips is now at the top of my 
list for a future career opportunity.” 

“I’m excited about the success of the 
program,” said Ryan Reynolds.  “These 
students learned more about the oil and 
gas industry and careers at  
ConocoPhillips. While a handful of the 
participants are interning with us this 
summer, the challenge allowed us to 
open doors with other students who 
were previously unaware of the great 
jobs and opportunities that exist here.” •

Above: Students work together to solve 
their accounting problems.

Above: Steve Wood (left) and Ryan Reynolds (right) present 
a check to the winning student team.



New Accelerate Program provides  
momentum to petro‑techs

Conoco Phillips has created an accel-
erated, comprehensive development 

program to attract, develop and retain 
early career petro-technical employ-
ees (engineering and the geosciences). 

Known as Acceler-
ate, this program 
was implemented 
on June 1. While 
early career 
development pro-
grams exist today 
around the world, 
Accelerate offers 
one globally con-
sistent program 
framework. 

The five-year program is aimed at 
new college graduates and early career 
employees and consists of yearly training, 
a support network including an assigned 
buddy, a technical mentor, a career 
coach, technical networks and challeng-
ing technical assignments. By the end of 
the year, 750 participants are expected 
around the world.

“We want everyone to know that, as 
Conoco Phillips employees, they are 
empowered to develop themselves,” said 
Leisl Wilson, global program advisor. 
“Accelerate provides a framework to 
help our petro-technical employees do 

this. Existing employees in engineering 
and geoscience, along with new hires, 
now have an even greater opportunity to 
maximize their contribution and make a 
difference for Conoco Phillips.”

Accelerate will incorporate other early 
career programs including:
• Engineering Academy and Production 

Engineering Academy.

• New Hire Geoscience Training and 
Geophysics Excellence Training (GET).

• Early Career Drilling and Completions 
Engineering training.

• Business unit-specific early career 
programs.

• Technical function-led early career 
programs.

Key elements of the program include:
Challenging work: Taking on two to 

three technical assignments in Phase 1 
and one assignment in Phase 2. This 
features work that directly contributes 
to business goals. In Phase 2, program 
participants have the opportunity to move 
into a specialized role; to another asset 
or, for selected candidates, to a different 
geographic location.

Bringing out their full potential: One 
of the most successful ways to build 
a career is through a support network. 
That’s why participants are assigned an 
individual support network, including a 
dedicated buddy, when they first start 

with the company. Additionally, they have 
a supervisor and a technical mentor for 
each technical assignment and a career 
coach providing career guidance. Partici-
pants will also be involved in at least one 
technical network.

Learning opportunities: The program 
includes six weeks of training each year in 
Phase 1 and four weeks in Phase 2, with 
a competency assessment at the end of 
each phase.

Empowered to develop themselves: 
Accelerate participants collaborate with 
their career coach to create a tailored and 
documented development program. With 
the guidance and support of supervi-
sors, they set challenging goals to ensure 
optimal performance.

“We believe Accelerate is a great 
opportunity for Conoco Phillips early 
career engineering and geoscience 
employees to have an individual support 
network, a supervisor and technical 
mentor for each technical assignment, 
and a career coach,” Wilson said. “This 
program has an upside no matter which 
way you look. It’s a challenging develop-
ment opportunity for the individual, and 
the company benefits from the great work 
and contribution of its employees.” •
Below: Mentors and buddies are key 
elements of the Accelerate program. 
GRE Vice President Ken Tubman (right) 
mentors Associate Reservoir Engineer 
Virginie Barrand. Bottom: Graduate 
Process Engineer Brian Castillo and 
Graduate Drilling Engineer Leni Maroeen 
take full advantage of their partnership.
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Leisl Wilson

Teams work with Tinkertoys  
to learn how the input of many 
leads to a better solution, 
exemplifying collaboration in 
the Accelerate program.

Accelerate

In the News continued from previous page



Young Australians 
make their mark on 
global stage
by Lucinda Callie

Four young Australian engineers 
started their Conoco Phillips careers 

in a remarkable way, achieving overall 
first place in this year’s global Engineer-
ing Academy (EA) Business Unit Team 
Challenge.

Former SPIRIT scholars Sean Kittson, 
Ben Perer, Ray Kerimofski and Matt 
Cooper are now based in Perth with the 
Australia-West Business Unit (BU). They 
participated in the annual EA training 
program, a 12-week intensive learning 
and collaborative experience. Designed 
to enhance the technical and profes-
sional skills of Conoco Phillips early 
career engineers, the program brings 
together the company’s newest crop of 
high-caliber engineers from BUs around 
the globe.

EA participants initially complete virtual 
training within their own BU, as well as 
group projects that highlight practices and 
technologies that separate their BU from 
others. They also work on a challenging 
research project that involves completing 
a customized, interactive asset develop-
ment simulation for a full offshore E&P 
project life cycle. These tasks maximize 
integration between the EA engineers and 
their BU subject-matter experts (SME), 
operations and other support personnel. 

The teams traveled to Houston for a 
two-week conclusion session that pro-
vided an opportunity to meet and interact 
with global SMEs, vice presidents and 
managers.

“This was an incredible opportunity and 
we wanted to show our appreciation by 
doing the best we could,” said Cooper, 
who was also awarded overall EA Chal-
lenge Winner in the individual category. 
“We were motivated to show that we 
belong and can make a strong contribu-
tion. At the same time, it was inspiring to 
be among so many people with similar 
skills and hear not just about the com-
pany’s direction and priorities, but also 
the career progression available and what 
is expected of us.”

The young Australians are proud of 
their achievements, but also humbled by 
the unique experience offered to them at 
this early stage of their careers. The EA 
program places heavy emphasis on all 

five engineering disciplines – reservoir, 
drilling, completions, production and 
facilities, as well as geoscience, projects 
and finance.

As the most isolated capital city in the 
world, Perth has a tightly-knit engineering 
graduate community. The Conoco Phillips 

team saw this as a natural advantage in 
the program.

“The fact we all know each other 
from university and through the SPIRIT 
scholarship program helped us to hit 
the ground running in Houston,” said 
Kerimofski. “We didn’t need to spend 
time establishing a team dynamic – we 
were already prepared in that way.”

All four participants were particularly 
struck by the spirit of collaboration that 
drove the conclusion session in Houston.

“I was particularly impressed by the 
commitment and participation of our 
senior people,” said Perer. “We definitely 
came away with the impression they were 
very supportive while at the same time 
expecting a lot from us.”

 “It was a real eye-opener to be pro-
vided with this tremendous amount of 
information and gain an understanding of 
where the company is going as a whole 
and how we fit into that picture,” said 
Kittson. •

Above: Time spent together as SPIRIT scholars helped Conoco Phillips graduates 
(from left) Matt Cooper, Ben Perer, Sean Kittson and Ray Kerimofski “hit in the ground 
running” as participants in the EA Team Challenge.

Left: Sean 
Kittson (third 
from left), 
from the 
Australia-West 
Business Unit, 
participates 
in one of the 
collaborative 
exercises 
during the EA 
conclusion 
session in 
Houston.

The successful Australian team in the 
2014 global Engineering Academy 
Business Unit Team Challenge: 
• Sean Kittson, graduate process engi-

neer, Bayu-Undan Shutdown Team

• Ben Perer, graduate process engineer, 
Bayu-Undan Process Engineering 
Team

• Ray Kerimofski, early career drilling 
engineer, Bonaparte Basin Appraisal 
Drilling Campaign

• Matt Cooper, early career reservoir 
engineer, Bayu-Undan Reservoir Man-
agement Team
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Christina Kuhl (Projects, Supply Chain & Aviation: The busi-
ness of  relationships, Page 22) is the communications advisor 
for the Projects organization. Prior to joining Conoco Phillips 
in January 2014, she held a number of  communications roles 
with Exxon Mobil Corporation. In her free time, Christina 
enjoys volunteering with Junior Achievement and the Houston 
Zoo, and playing with her loveable golden retriever, Molly. She 
holds a bachelor’s degree in public relations from North Caro-
lina State University, a master’s degree in public relations from the University 
of  Florida, and an MBA from the University of  St. Thomas in Houston. 

April Neal (Carl Simpson: Happily wedded to his job, Page 50) is a Supply Chain 
purchasing associate for the Americas’ Shared Services. She earned her 

degree in communications and marketing from the University of  
Houston and received a certificate in professional sales through the 
Program for Excellence in Selling. April has five years of  professional 
experience in sales and marketing and three years of  oil and gas 
experience, specializing in both purchasing and supply chain. She 
serves as the Lower 48 special events chair for the Houston office’s 
safety team. She is also a current member of  the Women’s Network, 
Hispanic Network, Early Supply Chain Network, and participates 
in the Young Professionals in Energy external networking group. 

April is a Junior Achievement volunteer and has taught several classes in her 
hometown of  Katy, Texas. 

Clair Condit (Archimedes Awards, Page 65) joined Conoco Phillips in 
December 2013 as the communication specialist for 
Knowledge Sharing and recently enjoyed celebrating the 
accomplishments of  the 2013 Archimedes Award winners. 
She is responsible for Knowledge Sharing communications, 
promotions, change management and branding initiatives. She 
began her career in communications providing media relations 
for the Houston Symphony and holds degrees in business and 
music performance from Indiana University.  

Ashley Dillon is a new contributing editor for spirit Magazine. She holds 
a Bachelor of  Arts in English specializing in professional writing from 
the University of  Texas at San Antonio and is a certified Associated Press 

proofreader. She has edited and written for multiple publications 
based in San Antonio, Texas; provided court reports and assisted in 
legal proceedings as a Court Appointed Special Advocate (CASA); 
coordinated and reviewed grants through the Grant Professionals 
Association; and has provided copywriting for numerous businesses 
and organizations. She began her assignment in January as proof-
reader and junior account manager for Creative Services and takes 
great pride in ensuring quality brand standards for Conoco Phillips 
creative copy.



Workers on the Tyonek platform and across all of 
ConocoPhillips Alaska are adopting the 8 Life 
Saving Rules. The business unit’s Incident-Free 
Culture campaign aligns with the Life Saving 
Rules, and this tie strengthens an already-robust 
safety culture. From Cook Inlet to the North Slope, 
the ConocoPhillips workforce lives by the Life 
Saving Rules. Now we’re talking!

“Safety is no accident here on the 
Tyonek platform. We challenge 
ourselves daily to be safety leaders in 
an incident-free culture. Recognizing 
and rewarding workers for everyday 
safety achievements has strengthened 
our safety culture and will help us 
achieve our goal of zero. The Life 
Saving Rules are a welcome tool to 
help us get there.”

Aron Endries
Operator,  
Tyonek Platform
Cook Inlet, Alaska

Let’s talk safety: 
8 rules to live by!



How Much Water Is Used In a Frack Job?

On average, approximately 3.5 million gallons of water 
are used to hydraulically fracture one well.1

over 46,000 homes for one year.2

But that one well then creates enough energy to heat

1. On average, approximately 3.5 million gallons of water are used in one hydraulic fracture in a typical ConocoPhillips shale well in the United States. 
    Di�erent sources of water are used for fracking when practical, including brackish water, produced water that is recycled, and fresh water.
2. U.S. Energy Information Agency, http://www.eia.gov/forecasts/steo/tables/pdf/wf-table.pdf
3. Water Footprint Network, http://www.waterfootprint.org/?page=�les/productgallery

5,310 T-shirts.3

That same amount of water is used to produce


